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PLANS FOR 1958 CENSUS OF BUSINESS VOLUMES 


Volume I, RETAIL TRADE, SUMMARY STATISTICS—A 
United States summary chapter and separate chapters, 
presenting statistics by kind of business and geographic 
areas, for such subjects as sales-size of establishments, 
single units and multiunits, employment-size of establish- 
ments, and legal form of organization, This volume will 
incorporate the subject report series BC58-RS, 


Volume II, RETAIL TRADE, AREA STATISTICS—A 
United States summary chapter and separate chapters for 
each State, the District of Columbia, Alaska, Guam, 
Hawaii, and the Virgin Islands, Statistics will be presented 
by kind of business, for counties, cities, and standard 
metropolitan statistical areas. The amount of kind-of- 
business detail will vary in accordance with the number of 
retail establishments in the area. Data for selected towns 
and townships in New England, New Jersey, and Pennsyl- 
vania will also be included. This volume will incorporate 
the area report series BC58-RA, 


Volume III, WHOLESALE TRADE, SUMMARY STATIS- 
TICS—A United States summary chapter and separate 
chapters, presenting statistics by kind of business and 
geographic areas, for such subjects as size of wholesale 
establishments, receivables and bad debt losses, sales by 
class of customer, commodity line sales, legal form of 
organization, and petroleum bulk stations. This volume 
will incorporate the subject report series BC58-WS. 


Volume IV, WHOLESALE TRADE, AREA STATISTICS — 
A United States summary chapter and separate chapters for 
each State, the District of Columbia, Alaska, Guam, 
Hawaii, and the Virgin Islands. Statistics will be presented 
by kind of business for counties, cities, and standard 
metropolitan statistical areas. The amount of kind-of- 
business detail will vary in accordance with the number of 
wholesale establishments in the area. Data for selected 
towns and townships in New England, New Jersey, and 
Pennsylvania will also be included, This volume will in- 
corporate the area report series BC58-WA, 


Volume V, SELECTED SERVICE TRADES, SUMMARY 
STATISTICS—A United States summary chapter and sepa- 
rate chapters, presenting statistics by kind of business and 
geographic areas, for such subjects as receipts-size of 
establishments, employment-size of establishments, legal 
form of organization, single units and multiunits, laundries 
and cleaning plants, motion pictures, and hotels and motels. 
This volume will incorporate the subject report series 
BC58-SS, 


Volume VI, SELECTED SERVICE TRADES, AREA STA- 
TISTICS—A United States summary chapter and separate 
chapters for each State, the District of Columbia, Alaska, 
Guam, Hawaii, and the Virgin Islands. Statistics are pre- 
sented by kind of business for counties, cities, and standard 
metropolitan statistical areas, The amount of kind-of- 
business detail will vary in accordance with the number of 
service establishments in the area, Datafor selected towns 
and townships in New England, New Jersey, and Pennsyl- 
vania will also be included. This volume will incorporate 
the area report series BC58-SA, 


This report is a preprint of the corresponding section of U. S. Census of Business: 1958, Vol. Il.—Retail Trade, Area Statistics. 
The statistics presented in this report replace those shown for this State in preliminary Series BC58(P)-RA. 
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U. S. Government Printing Office, Washington, D. C., 1960 


For sale by the Superintendent of Documents, U. S. Government Printing Office, Washington 25, D. C., or any of the Field Offices 
of the Department of Commerce .. . Price, 25 cents. 
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PREFACE 


AUTHORITY AND SCOPE 


The 1958 Census of Business along with the 1958 Censuses 
of Manufactures and Mineral Industries was required by law 
under 13 U.S.C., sections 131 and 224. These censuses cov- 
ered businesses operated in the continental United States, 
Alaska, Hawaii, Guam, and the Virgin Islands. A separate 
Census of Business and Manufactures for 1958 was also con- 
ducted in Puerto Rico jointly with the Commonwealth Govern- 
ment. 


The 1958 Census of Business covered Retail Trade, Whole- 
sale Trade, Selected Service Trades, and Public Warehousing. 
This report provides findings for that portion of the 1958 
Census of Business which relates to Retail Trade. The 
figures in this report supersede those issued previously in 
Preliminary Reports, Series BC58(P)-RA. For explanation of 
procedures and definitions, see Appendix 1. 


COMPARISON OF THE 1954 AND 1958 
CENSUSES 


In all major respects, the 1954 and 1958 Censuses were 
conducted under similar conditions and procedures. Strict 
comparability in the data for the two censuses is limited by 
the following factors: 


1. The physical area of a number of urban places in the 
1958 Census is not the same as it was in 1954 because of 
annexations and other boundary changes which have occurred 
since the 1954 Census. This factor should be taken into con- 
sideration in evaluating changes in census findings from 1954, 
as in each census the statistics for urban places are in ac- 
cordance with the boundaries for those places in the census 
year. 


2. Whereas in the 1954 Census, “leased departments” 
(businesses operated as departments of a retail business, 
under different ownership) were counted as separate establish- 
ments and separately classified by kind of business, in the 
1958 Census they have been combined with the retail business 
in which located. As a result, it is anticipated that the count 
of establishments will be approximately 25,000 less in the 


1958 Census than would have been thecase if the 1954 Census 
procedure had been followed. In addition, there will be some 
redistribution in the data among the various kinds of business 
categories (e.g., the figures for a leased shoe department lo- 
cated in a department store which were tabulated in the “shoe 
store” kind of business in 1954, are included with “department 
store” figures in the 1958 Census). Leased departments in the 
1954 Census reported sales of approximately one billion dol- 
lars. 


3. Revisions made in the 1957 edition of the SIC Manual 
have necessitated the following changes in establishment clas- 
sifications used in the 1954 Census: 


a. Musical instrument stores and music and record 
shops have been shifted to the kind-of-business group 
“Furniture, Home Furnishings, Equipment Stores” from 
the group “Other Retail Stores.” 


b. Antique stores have been shifted to the group “Other 
Retail Stores” from the group “Furniture, Home Furnish- 
ings, Equipment Stores.” 


4. Both the 1954 and 1958 Censuses excluded those busi- 
nesses with no paid employment which had sales volume of 
less than $2,500 in the census year. To the extent that price 
increases since 1954 resulted in increases in the dollar vol- 
ume of sales, the 1958 Census includes stores with a lesser 
physical volume of business than were included in the 1954 
Census. While the exact magnitude of this phenomenon is 
unknown, the effect on total volume of retail sales undoubtedly 
is only a fraction of one percent and probably has little ef- 
fect on the number of stores included in the census. 


CENSUS DISCLOSURE RULES 


In accordance with census law, any data which would dis- 
close the operations ofan individual establishment or business 
organization are not published. The number of establishments 
in a kind of business is not considered a disclosure by these 
rules, so that this item is shown in instances where other 
items of information for the same kind of business or locality 
are suppressed. 
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ALASKA = RETAIL TRADE 


1954 and 1958 


eo. CHANGE 


Lumber, Bldg. Matls., eiaeen we | 


Farm Equip. Dealers 


General Mejeh and) cel ant iNGI ire 


Group Stores 


cad Sheree RM EAA G5 ORE, VES iE TREE 
Automotive Dealers a AT Riis ibe 4] | 
| | 
Gasoline Service Stations ese, i) | 
ee 
Apparel, Accessory Stores Se 
La 2584 
Furniture, Home Furnish- [sd | 
ings, Equip. Stores 
Eating, Drinking Places RAS ase 8 
Drug Stores, eet Ok] | 
Proprietary Stores | 
Other Retail Stores i) Ba ed | 
Nonstore Retailers i 
0 10 20 S10) 4O say) 0 20 40 60 80 
in Millions of Dollars Per Cent Change: 1954-/958 
1954 $174,514,000 1954 - 1958 


1958 $202,038000 + 16 PER CENT 
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Table 100—RETAIL TRADE: 


ALASKA 


Establishments and Sales, by Kind of Business 


1958 AND 1954 — THE TERRITORY 


51-5 


SIC ‘ 
bite Kind of business 
RETAIL TRADE, TOTAL. . 
LUMBER, BUILDING MATERIALS, HARDWARE, 
FARM EQUIPMENT DEALERS 
52 TOTAL? since. be lethel Mile: eub.e Vodkel: os .cupattia © 
521 LUMBER, BUILDING MATERIALS DEALERS. .. . 
522-524 HEATING, PLUMBING, PAINT, ELECTRICAL STORES 
5251 HARDWARE STORES . 2. « « « 
5252 FARM EQUIPMENT DEALERS. . 
GENERAL MERCHANDISE GROUP STORES* 
53 PART* TOTALEAHX <e SitaPeis i a Memelisl’s ©! ucts 
531,539 GENERAL MERCHANDISE GROUP STORES, EX. VARIETY 
533 LIMITED PRICE VARIETY STORES. .. 
FOOD STORES 
54 TOTALS ek oko ack eg ele yisih eater 1eh | wUke 
541 GROCERY STORES, INCLUDING DELICATESSENS 
542 MEAT MARKETS, FISH (SEAFOOD) MARKETS. . 
543 FRUIT STORES, VEGETABLE MARKETS .... 
S44 CANDY, NUT, CONFECTIONERY STORES, one 
545-549 OTHER SFOOD, STORESIVS ie: < 0.0 | Riis, n0 anal 
AUTOMOTIVE DEALERS 
55 —€X.554 TOPALY sirens 
GASOLINE SERVICE STATIONS 
55PT (554) TOWAC. pieteon ts 
APPAREL, ACCESSORY STORES 
56 TOMAS 6| ctle Pele 0 =) sd dsl « 0) aliterne 
561, 567 MEN'S, BOYS" APPAREL STORES, CUSTOM TAILORS 
562-31568 |WOMEN'S CLOTHING, SPECIALTY STORES. ... . 
562 WOMEN'S READY-TO-WEAR STORES*®*, . .« « « « 
563,568 WOMEN'S ACCESSORY, SPEC. STORES, FURRIERS 
565 BAMIULY) CLOTHING: STORESHX., cifevie Me 6 3) of, 
566 SHOETSTORES sc 0) witaimies's| © © Melisite: jo (6 
564, 569 OTHER APPAREL, ACCESSORY STORES . 
FURNITURE, HOME FURNISHINGS, EQUIPMENT STORES 
Si TMOMALS veuoM (6) msbtiel te’ co Mref ticle! 6. shat hero 
Sal FURNITURE, HOME FURNISHINGS STORES. . .. 6 
572,073 HOUSEHOLD APPLIANCE, RADIO, TV, MUSIC 
EATING, DRINKING PLACES 
58 OPAL. coh se msihen se ie) 6 Psite we. io, 9 
5812 EATUNGEPEACES, Jiicinc © c, « sMece s « © 
5813 DRINKING PLACES (ALCOHOLIC BEVERAGES) 
DRUG STORES, PROPRIETARY STORES 
59PT(591) TOMA.) ons é 
591 DRUG STORES . . «i« « 
(|PROPRIETARY STORES. . . «2 « « 
OTHER RETAIL STORES 
59 EX.591 TOTAC Ss « ahs « o ete ° 
592 ENQUORTSTORES TS ts « « ¢ s Gene « 
593 ANTIQUE STORES, SECONDHAND STORES 
594 BOOK, STATIONERY STORES . . 2. 2. « e 
595 SPORTING GOODS STORES, BICYCLE SHOPS. 
596 STORES, INCL. FEED 
597 . 
598 ICE DEALERS . 
599 OTHER STORES. .)'e « « 
NONSTORE 
53 PART* TOTAL... 
Standard Notes: ... Represents zero. (D) Withheld to avoid disclosure. 


*Nonstore retailers, part of SIC major group 53, are shown separately in this table. 


t Establishments Sales 


Total 
(number) 


Total, all Establish- 
establish- ments with 
ments payroll 


($1,000) ($1,000) 


2021038 193510354 


261882 
241362 
21520 


451693 
YU 426 
(D) 
(D) 
(D) 


2419535 


site ZiT: 


281320 
155345 
1219975 


201170 
61571 
6035 
918 
321 
Sb eras! 
41055 


(NA) Not available. 


**Data not provided because establishments with no payroll are classified only at the next broader kind-of-business level. 
***May include data for establishments with no payroll which could not be classified into detailed kinds of business within the group. 


Establishments 


1954 
Sales 


Total, all Establish- 
establish- ments with 
ments payroll 
($1,000) ($1,000) 


1741514 1641472 


221927 221811 


81961 


24 1060 21 Ngae 
101220 91484 
121974 111588 


(D) 


618335 


703 
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Table 101—RETAIL TRADE: 1958—THE TERRITORY 


Establishments, Sales, Payroll, and Personnel, by Kind of Business 


Paveall Wessels Paid employees, Active 
Establishments Sales ded eS Nee 15 workweek ended proprie- 
sic ne Payroll, ence pe ares LON: nearest Nov. 15 tors of 
S ; entire unincor- 
cpa Kind of business otal ally 1) Establish: ne eon 
T, With f j y Full Full perae 
otal establish- ments with Total Total busi- 
payroll workweek workweek 
ments payroll nesses 
(number) | (number) ($1,000) ($1,000) ($1,000) (dollars) (dollars) (number) (number) | (number) 
RETAIL TRADE TOTAL © © © © © © © o 119659 19265 2021038 1931034 241186 3961294 3741742 61600 51830 11763 
LUMBER: BUILDING MATERIALS? HARDWARE? 
FARM EQUIPMENT DEALERS 
52 TO VAs. polce wpietieuise e=lalis .e 6 lee © « 68 56 91805 99551 11116 161989 169533 247 2s5 54 
5211 LUMBER YARDS» eile e616 seve e5e 6 © 10 0 6 6 20 18 49711 (D) 433 51954 51665 85 80 12 
5212 BUILDING MATERIALS DEALERSe « « © © © ec © © @ 1S 9 11621 11427 176 29513 219513 38 38 14 
522 HEATING® PLUMBING EQUIPMENT DEALERS « «© o« @ o 4 4 (D) (D) (D) (D) (D) (D) (D) (D) 
523 PAINT+ GLASS: WALLPAPER STORESe « © © © e © e 8 8 704 704 100 11220 11220 20 20 5 
524 ELECTRICAL SUPPLY STORESe « © © « « «© © @ © © u 34 (D) (D) (D) (D) (0) (D) (D) (D) 
5251 HARDWARE STORES e « «© © © © © © © © © © © © © 20 16 21357 21305 310 51271 59153 7S 69 21 
5252 FARM EQUIPMENT DEALERS. e e e ° e e ° e ° ° e tee eeo eee eee eee eee eee eee eee eee 
GENERAL MERCHANDISE GROUP STORES* 
53 PART TOTALHHKe © © © © eo oe © ew wo eo 183 127 281856 261882 31276 561599 531764 906 773 159 
531 DEPARTMENT STORES ec e se e ee ew we eo eo ewe 4 4 51770 51770 868 191817 181953 229 193 2 
5392 (| GENERAL MERCHANDISE STORES#*e «© © ¢ © © 0 © @ XK 41 mK 81932 11005 141956 131931 249 215 44 
(]ORY GOODS STORESe « © e e ee ec wee ew ow 4 4 238 238 12 256 144 5 p| (D) 
(| SEWING: NEEDLEWORK STORES « «© © © © © © © @ © 2 eee (D) eee eoe eco coe eee eoe (D) 
5393 GENERAL STORESKxe © © © © © © © © © © © «© © @ OK 59 6 91422 946 161369 161041 284 242 48 
533 LIMITED PRICE VARIETY STORESe «© © «© © © «© @ @ 25 19 21602 21520 445 57201 49695 139 120 24 
FOOD STORES 
54 TOTAL***Ke © © © © ©e © © © 0 © © © © © 8 216 166 479291 451693 Br915 571291 531858 889 776 210 
541 GROCERY STORES+ INCLUDING DELICATESSENS e« « o LTS 143 459552 449426 31766 541023 501686 807 700 158 
5422 MEAT. MARKED Sou ante aett eens seiiehleltellettel te) o2-6 0 10 6 674 628 46 11208 11208 18 18 10 
5423 FISH (SEAFOOD) MARKETSe « « © © © © © © © © © 6 4 118 (BD) 10 140 140 4 4 5 
543 FRUIT STORES: VEGETABLE MARKETS « © e © «© ¢ e 2 ceo (D) coe coe coe coe coe coe (D) 
544 CANDY+ NUT+ CONFECTIONERY STORESe e «© © « © e 9 5 262 (D) (D) (D) (D) (D) (D) (D) 
545 DAIRY PRODUCTS STORES © « «© © © © © e © © © «© 1 ‘ (D) (D) (D) (D) (D) (D) (D) (D) 
546 RETATE, BAKERIES « 6 « © « « © © e «© « © « @ 7 it 533 333 72 19502 19450 49 45 be 
5462 RETAIL BAKERIES+ MANUFACTURING#*.e © «© «© © «@ bata 5 Eta (D) (D) (D) (D) (D) (D) (0) 
5463 RETAIL BAKERIES+ NONMANUFACTURING** «© © e@ e 7% 2 26K (D) (D) (D) (D) (D) (D) (D) 
5491 EGG AND POULTRY DEALERS e 0 e © © © © © © © «© 2 eco (D) eee eee eoe eee eoe eee (D) 
5499 OTHER e e e ° e e e ° e e ° ° e e e ° e e ° e 2 eee (D) eee eee eee eee eee eee (D) 
AUTOMOTIVE DEALERS 
55 EXe554 TOVAL Ne -@ fe Cue epee « 6. 9 © «.'e 0 6 «© 86 72 251257 241933 31019 381196 371918 482 472 78 
551 PASSENGER CAR DEALERS+ FRANCHISED «© «© @® «© @ o 45 43 209775 (D) 21572 301837 301734 368 363 29 
DOMESTIC CAR DEALERSe « «© e © © «© «© © © © 28 30 28 149282 (D) 11842 211130 219103 262 260 22 
IMPORTED CAR DEALERSe « «© © © © « 0» @ © @ © 6 6 11646 11646 158 21102 21102 19, 19 3 
DOMESTIC AND IMPORTED CAR DEALERS 0 «© «© @ « 9 9 41847 41847 572 71605 71529 87 84 & 
552 PASSENGER CAR DEALERS+ NONFRANCHISEDe © e © eo 9 5 19452 11378 138 119893 19893 29 29 rt 
553 TIRE+ BATTERY+ ACCESSORY DEALERSe « « «© « © © ll ll (D) (D) 134 21397 29397 36 36 16 
559 MISCe AIRCRAFT+# MARINE AUTOMOTIVE DEALERSe « 21 wis: (D) 11683 175 31069 25894 49 44 26 
AIRCRAFT+ BOAT+ MOTORCYCLE DEALERSe «© « « « 13 it 11032 906 129 21106 11931 30 25 14 
HOUSEHOLD TRAILER DEALERS « «© © © © © @ © © 6 4 595 (D) (D) (D) (0) (D0) (D) (0) 
OTHER AUTOMOTIVE DEALERSe « «© © © ©» © «© © @ ie 2 (D) (D) (D) (D) (D) (D) (D) (D) 
GASOLINE SERVICE STATIONS 
55PT(554) TOMALsa ie) 1Ome eeurel ehuene) (0:0 @, 97 0:10) (eine, 102 78 119791 Ua eg f= 19214 221915 217231 342 297 110 
APPAREL+ ACCESSORY STORES 
56 TOTALH**e © © © © © © © © © © © © © 8 128 106 91743 91181 11184 221498 211095 Sd, 290 135) 
5611567 MEN'S» BOYS? APPAREL STORES+ CUSTOM TAILORS e 26 26 21621 2621 327 61126 51745 80 Te 30 
5612 MEN'S+ BOYS!’ CLOTHING STORESx*e «© » © «© © @ 76 9 eK 767 110 11959 11841 31 28 13 
5613 MEN'S+ BOYS! FURNISHINGS STORES** « «© « « o 7% 14 40K 11810 205 31877 31614 44 40 rs 
567 CUSTOM TAILORS**e ¢ © © © © © © 9» © © © © © 2K 3 6K 44 12 290 290 5 5 2 
562=3+1568] WOMEN'S CLOTHING+t SPECIALTY STORESe « « « @ « 58 50 31589 A FEI 443 81728 81242 128 ee 61 
562 WOMEN'S READY=TO#WEAR STORES**e 0 © © © © @ be 36 eK 21505 309 61372 61088 90 82 35 
5631568 WOMEN'S ACCESSORY+ SPECe STORES+ FURRIERS*x 2 14 *%* 832 134 21356 21154 38 31 12 
5631 MILLINERY STORES#*e «¢ © © © 0 © © © © © @ ak 1 ated (D) (D) (DB) (D) (Dd) (D) (D) 
5632 CORSET+ LINGERIE STORES** «© © © © © «© © © *%* 2 *%K (D) (D) (D) (D) (D) (D) (D) 
5633 HOSIERY STORES*#*%*e © © © © © © © © © © © © ove too coe eee soe coe eee eee coe eee 
5634 APPAREL» ACCESSORY+ OTHER SPECe STORES**o 26 6 2k 25> 60 1:116 976 18 13 =) 
568 FURRIERS+ FUR SHOPS** «© « © © © © © © © @ 2K 5 bt 374 59 939 924 15 14 4 
565 FAMILY CLOTHING STORES#*e e© © © © © © © © @ @ 26> 6 x 668 91 27008 21008 29 29 6 
566 SHOGESTORES wks te ene! e's, ¢ 15 © © «© © [0 @) ¢ 6 18 14 1+530 11446 212 31358 31038 44 34 17 
5662 MEN'S SHOE STORES** © «© «© © © © © © © © © @ too eeo eee eve coe coe eoe coe eee eee 
5663 WOMEN'S SHOE STORES*x » © © » © © © © © © @ A 3 EK 247 40 325 275 8 5 3 
5664 CHILDREN'S: JUVENILES' SHOE STORES#Xe « © ees Ga0 iets ACic Se wee mee Sen ne ees 
5665 BAMIEVESHOE STORESHRS ‘elais’ oi wens Ie ‘vl su x 11 x 11199 172 31033 29763 36 29 10 
564 CHILDREN'S» INFANTS! WEAR STORESe « © © «© © e 9 9 (D) (D) (D) (D) (D) (D) (D) (D) 
569 MISCELLANEOUS APPAREL? ACCESSORY STORES e¢ «@ oe 1 1 (D) (D) (D) (D) (D) (D) (D) (D) 
Standard Notes: ... Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 


*Nonstore retailers, part of SIC major group 53, are shown separately in this table. 
**Data not provided because establishments with no payroll are classified only at the next broader kind-of-business level. 
***May include data for establishments with no payroll which could not be classified into detailed kinds of business within the group. 


ALASKA 


Table 101—RETAIL TRADE: 


1958-THE TERRITORY—Continued 


Establishments, Sales, Payroll, and Personnel, by Kind of Business 


SLET 


Payroll, workweek 


Paid ‘employees, 


*Nonstore retailers, part of SIC major group 53, are shown separately in this table. 
**Data not provided because establishments with no payroll are classified only at the next broader kind-of-business level. 
*+*+May include data for establishments with no payroll which could not be classified into detailed kinds of business within the group. 


Establishments Sales BrdednearesteNovill S workweek ended 
ee Payroll, nearest Nov. 15 
a Kind of business R entire 
code With Total, all Establish- year Full Full 
Total ll establish- ments with Total vec: Total ke 
payro aeeatee ayroll workwee workweek 
(number) | (number) ($1,000) ($1,000) ($1,000) (dollars) (dollars) (number) (number) 
FURNITURE+ HOME FURNISHINGS? EQUIPMENT STORES 
S57, TOTAL #, © ethence ¢ 6 e 0 © © © 4 0 8 0 63 47 81945 81459 19284 221243 219501 286 265 
571 FURNITURE+ HOME FURNISHINGS STORESe « © © © 24 16 41590 49498 665 117054 101543 152 137 
Cy ay. FURNITURE STORESe «© © «© © © © © © © © @ © @ 19 13 41168 49094 565 91116 81948 122 116 
5713 FLOOR COVERING STORES « © © © © © © © © © ® 5 3 (D) (0) (0) (D) (D) (Dy (D) 
5714 DRAPERY» CURTAIN+ UPHOLSTERY STORES ¢« e« «@ « coe eee eee oe eee eoe ooo eoe coe 
5715 CHINAt GLASSWARE+ METALWARE STORESe ¢ e © e eee ceo (D) (D) (D) (D) (D) (D) (D) 
5719 MISCELLANEOUS HOME FURNISHINGS STORES eo © e eve eee eee eoe evo eee coe ooo coe 
572 HOUSEHOLD APPLIANCE STORESe « « © © © © © © @ 15 13 21553 (D) 437 81080 81026 81 80 
5732 RADIO+ TELEVISION STORESe e« © © © © © © © @ © 8 8 ret 781 102 19476 109455 24 23 
Sigel) MUSIC STORESe © © «.¢ © oe oe © ce wo oe 8 oe 16 10 11021 (D) 80 11633 19477 29 25 
RECORD SHOPSe «© e« e« e a) 6. © @ weiseuse 0 6 GS) 5 378 378 (D) (D) (D) (D) (D) 
MUSICAL INSTRUMENT STORES oe © © © © © 6 ll 5 643 (D) (D) (D) (D) (D) (D) 
EATING+ DRINKING PLACES 
58 TOTAL e © se e ee oe ee ew ee wo 8 472 378 281320 261738 51721 991064 929115 29115 11857 
5812 EATING PLACES « «© « © © ow ow @ eo ole wo ee 8 288 232 159345 141603 31816 68012 649145 11440 10275 
RESTAURANTSt LUNCHROOMS? CAFETERIAS e ¢ 6 4K 209 6K 121249 31168 591646 571022 19242 19134 
REFRESHMENT STANDS*#*e © © © © © 0 © © @ © @ 2K 16 aK 479 89 11695 11555 46 38 
OTHER EATING FACILITIES** «© «© eo oe © eo *K ie bo 1875 559 61671 51568 152 103 
5813 DRINKING PLACES (ALCOHOLIC BEVERAGES) ee @ @ 184 146 121975 129135 11905 311052 271970 675 582 
DRUG STORES+ PROPRIETARY STORES 
59PT(591) TOTAL, « “¢.e\.e © ‘eo 0 (eo © 8 © 0 © © © 6 44 44 81864 81864 1327 221730 217205 401 335 
591 (|]DRUG STORES « © © e 0) 8 6 © lee 40:67 8! “6 40 40 81562 81562 11297 229152 201757 382 322 
: ( DRUG STORES WITH FOUNTAIN © 06 © © © © © 8 15 15 59319 51319 806 131877 1219812 240 194 
( ORUG STORES WITHOUT FOUNTRLSS Rate erp e Ler 68 25 25 31243 31243 491 81275 71945 142 128 
(| PROPRIETARY STORES» « ° eoceceee 4 4 302 302 30 578 446 te) phe 
( PROPRIETARY STORES WITH FOUNTAIN. Op.e ce 65 a eee eee eee eee eoe eee coe coe coe 
( PROPRIETARY STORES WITHOUT FOUNTAIN © e« © o 4 4 302 302 30 578 446 19 13 
OTHER RETAIL STORES 
59 EXe591 TOTALi tee: ve: te: 0216 of @ © © ‘ 010 @ 6 © (0 256 180 211286 201170 21004 351936 339715 573 503 
592 ETQUOR STORES e ‘616. © 0 «: 10 8 6 «© « € e © «@ 86 66 81861 81571 644 131216 121498 233 207 
593 ANTIQUE STORES+ SECONDHAND STORES e ce «© « @ «@ 14 10 625 603 100 11834 11805 31 30 
5932 ANTIQUE STORES» e © © © © © © © © © © © © @ too coe eoe ooo eee coe eco eee coe 
5933-5939 SECONDHAND STORES «© © «© © © © © © © © © © @ 14 10 625 603 100 11834 11805 ot 30 
594 BOOK+ STATIONERY STORES « © © © © © © © 0 © © 8 8 918 918 97 20119 19953 38 32 
5942 BOOKESTORES. « e..0 ©) .0 0 © € 0 © © © <0 6 © @ > 3 197 197 8 187 120 4 BY 
5943 STATIONERY STORES © © © © © © © © © © © @ @ 5 5 721 721 89 11932 11833 34 31 
595 SPORTING GOODS STORES+ BICYCLE SHOPSe e e« © e 18 10 11057 821 80 11508 11326 20 15 
5952 SPORTING GOODS STORES « © «© © © e e © eo @ 16 10 (D) 821 80 11508 11326 20 15 
5953 BICYCLE SHOPS « « « epretee: 40, (ey les e  etre “ete 2 coe (D) eee coe coe eee oe coe 
5962 HAY? GRAIN? FEED STORES e e ° e e ° ° e e e e eee eee eee eee eee eee eoe eee eee 
5969 ( OTHER FARM SUPPLY STORES e ° ° ° e e e e e e eee eee eoe eee eee eee eee eee eee 
( GARDEN SUPPLY STORESe e e e e e e e e ° e e . eee eee eee eee eee eee eee eee eee 
597 JEWELRY STORESe e «© © © e © © © © © © © © © 28 14 11464 11278 181 31668 31582 44 42 
598 RUE ICE DEALERS ee 0 tel 0s © © @¢ © ©@ « © ¢@ Hi 17 47051 41035 425 419888 41392 69 60 
5982 COAL AND WOOD DEALERS « «© © © © » © © © @ 2 Bal 3 (D) (D) (D) (D) (D) (D) (D) 
5983 ( FUEL OIL DEALERSe « «© «© o e e © e.€ 13 13 31421 39421 343 41082 31807 58 51 
( LIQUEFIED PETROLEUM (LP) GAS DEALERS. ee 6 1 ay (D) (D) (D) (D) (D) (D) (D) 
5984 TCE DEALERS O/58.5 CuO) Oe) ey 702 8) 08/9548) 8 0.10, 8 eee eee eee eee eee eee eee eee @oe 
5992 FLORISTS: io: @) 0 @ © 10 ‘9° 6 6 6 © «© © © 16) © ‘e 18 12 637 543 63 L373) 11336 23 2l 
5993 CIGAR STORES: STANDSe «© «© © «© © © © © © © © © 3 3 95 95 11 230 210 6 5 
5994 NEWS DEALERS+ NEWSSTANDSe «© «© © © © © © «© @ @ 5 1 92 (D) (D) (D) (D) (D) (D) 
5996 CAMERA PHOTOGRAPHIC SUPPLY STORESe « « « © e 6 6 898 898 96 11528 19465 19 ye 
5997 GIFT+ NOVELTY+ SOUVENIR SHOPS « «© «© e © © @ 23 17 11313 11269 131 21982 219753 47 38 
5998 OPTICAL GOODS STORESe © «© © © © © © © © © © @ =} 3 260 (D) (D) (D) (D) (D) (D) 
5999 (| TYPEWRITER STORES e« « e Gre: 8 0, Ue 8) 8) 40 be 2 2 (D) (D) (D) (D) (D) (D) (D) 
(| LUGGAGE+ LEATHER GOODS STORES oe © © © © © © 1 1 (D) (D) (D) (D) (D) (D) (D) 
(| HOBBY+ TOY+ GAME SHOPSe e © «© © e © © © © © @& 5 3 163 (D) 3 209 125 4 1 
( RELIGIOUS GOODS STORESe ° e ° e e ° e ° ° e e eee eee eee eee eee eee eoe eeco eee 
Ui PET) SHOPS sie ee: 6 © © eo eheue © @ 07 6) 6°. ‘0 1 1 (D) (D) (D) (D) (D) (D) (D) 
CIO THERG ec cue hie) leh eul el 00. ei teme @.-0 @ @ (ele @ 16 6 564 482 61 Loe 710 1S 14 
NONSTORE RETAILERS* 
53 PART* MONA ce 001, 61.0) ole. eee). 6 ¢ 6 6 oc 0 ve 4) cee 11882 11288 128 1833 1811 28 27 
532 MAIL=ORDER HOUSES e« « « e eo @ (e @ @ © <«) @) ¢ 1 1 (D) (D) (D) (D) (D) (D) (D) 
534 MERCHANDISE VENDING MACHINE OPERATORS « « « e 8 4 (D) (D) (D) (0) (D) (0) (D) 
555 DIRECT SELLING (HOUSE=TO=HOUSE) ORGANIZATIONS 32 | 6 11256 766 87 19045 11023 19 8 | 
| Ee 
Standard Notes: .. Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 


Active 
proprie- 
tors of 
unincor- 
porated 
busi- 
nesses 
(number) 


51-8 RETAIL TRADE—AREA STATISTICS 


Table 102—RETAIL TRADE: 1958—JUDICIAL DIVISIONS, 


Total Retail—Establishments, Sales, Payroll, and Personnel; 


Total Kind-of-business group 

Fy i Paid employees, Active Lumber, building General ererehen diese 
2 eerabhehments workweek ended proprie- matls., hardware, rout stores? 

5 Judicial division and city Payroll, nearest Nov. 15 tors of farm equip. dealers ore 

: Total all |e Establish ane bak Estab 

£ . otal, a stablish- d stab- 

< \ year rate: * 

3 Total With establish- ments with Total — Pe lish- Sales 

payroll workweek 
ments payroll mosses ments 
(number) (number) ($1,000) ($1,000) ($1,000) (number) (number) (number) (number) ($1,000) 
1 ALASKA TOTALe «© « © © © © 11659 19265 2021038 1931034 241186 61600 51830 11763 68 91803 183 281856 
2|/FIRST JUDICIAL DIVISIONe «© « « 361 ar? 351839 341403 41033 11222 11076 392 22 21150 35 419731 
3 JUNEAU 6 © © © © wo © wo ew 98 84 121682 121486 11502 409 365 102 6 595 4 179 
4 KET. CHIMANe aetiteemonmeitem eters 90 74 11777 11471 11343 387 351 102 5 642 10 21299 
5 REMAINDER OF DIVISIONe «© e eo 173 121 111380 101446 11188 426 360 188 ll 913 21 21253 
6|SECOND JUDICIAL DIVISION e e e 70 54 51012 41724 496 213 197 63 coe eee 32 11798 
7|/THIRD JUDICIAL DIVISIONe « « « 855 641 1121706 1079430 131962 31587 39148 924 36 41814 67 141004 
8 ANCHORAGE e® e © © « «© © ee & 411 335 731969 711781 91786 21398 29130 426 12 2701 16 71862 
9 EASTCHESTERe «© © » © © «© eo 1 1 (D) (D) (D) (D) (D) (D) coe eee coe ace 
10 MOUNTAIN VIEWe «© « © © e @ @ li 7 (D) (0) (D) (D) (D) (D) eee ove eee eee 
1l REMAINDER OF DIVISIONe « « « 432 298 371862 341818 419083 119153 985 483 24 Zeit 51 61142 
12] FOURTH JUDICIAL DIVISION e« e « So) 291 48148) 461477 51695 11578 11409 384 10 21839 49 81325 
13 FAIRBANKSe « «© © 9» © © © e@ @ 234 208 391762 391238 51034 11338 19184 240 8 (0) Ts) 41833 
14] REMAINDER OF DIVISIONe « © » 139 83 81719 71239 661 240 225 144 2 (D) 34 31490 
Standard Notes: ... Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 


*Nonstore retailers, part of SIC major group 53, are shown separately in this table. 


ALASKA 51-9 
CITIES OF 2,500 INHABITANTS OR MORE 


Kind-of-Business Group—Establishments and Sales 


Kind-of-business group — Continued 
: : : Furniture, home : Sere: Drug stores, s 
esadhetores Automotive Gasoline service Apparel, accessory furnishings: Eating, drinking Saopvctary Other retail Nonstore os 
dealers stations stores : places stores retailers & 
equipment stores stores 5 
5 
Estab- Estab- 5B 
Sales Sales i Sales 1 Sales Sales Sales i Sales lish- Sales lish- Sales “| 
ments ments 

($1,000) ($1,000) ; ($1,000) : ($1,000) ($1,000) ($1,000) | ($1,000) | (No.) ($1,000) (No.) | ($1,000) 
479291 86 251257 102 11:+791 128 91743 63 81945 472 281320 44 81864 256 211286 41 11882 1 
111064 26 31600 10 851 39 21231 10 (D) 90 41887 13 11753 58 (D) eoe coe 2 
31898 6 11788 1 (D) 15 11142 5 912 23 11456 4 561 23 (D) ove Opal! 2) 
31782 9 11280 1 (D) 15 762 1 (D) 22 11240 4 687 10 (D) Nae Bg) 
39384 11 532 8 (D) 9 327 4 28 45 29191 5 505 25 (0) eee Sol) = 
11891 1 (D) eee eee 4 86 1 (D) 12 737 1 (D) 4 240 eco eee 6 
249513 45 161956 66 71917 58 59316 38 41985 267 161566 ar (D) 129 111988 30 (D) 7 
14+286 27 149721 24 31630 39 41624 25 49403 118 91903 9 21599 83 81180 21 11060 8 
eee eee eee vt (0) eee eoe eee eee eee eee eoe eee eee oee ece eee 9 
(D) I (D) coe eee 1 (D) 1 (D) 6 s 72 1 (D) coe (D) eve eoe 10 
(D) 17 (D) 41 (D) 18 (D) 12 (D) 143 61591 aay 11506 46 (D) 9 (0) ll 
91823 14 (D) 26 31023 27 29110 14 21826 103 61130 9 21736 65 51600 11 480} 12 
71853 li 49150 15 20515 24 21087 11 21803 66 51021 9 21736 51 41887 8 (D) 13 
11970 3 (D) D4 708 3 25 3 23 Sy. eal ooo coe 14 76S) 3 (D) 14 

Ne re es 2 


Table 103—RETAIL TRADE: 1958—STANDARD METROPOLITAN STATISTICAL AREAS 
(Table 103 omitted because there are no SMSA’s in Alaska) 


51-10 RETAIL TRADEaREm STATISTICS 
Table 104—RETAIL TRADE: 1958-JUDICIAL DIVISIONS WITH 500 ESTABLISHMENTS OR MORE 


Establishments, Sales, Payroll, and Personnel, by Kind of Business 


== 


Barealersckvcel Paid employees, Active 
Establishments Sales aa aot nations N nas 15 workweek ended proprie- 
Payroll, Ae nearest Nov. 15 tors of 
abe Judicial division and kind of business Total, all Establish entire unincor- 
code - otal, a Stablisn- 
i h year rated 
Total i establish- ments with Total ct k Total ral k ities 
pay ee Parnell workwee workwee bas 
(number) | (number) ($1,000) ($1,000) ($1,000) (dollars) (dollars) (number) (number) | (number) 
THIRD JUDICIAL DIVISION 
RETAIL TRADEr TOTAL e © «© © © «© @ @ 855 641 1121706 1079430 131962 2241244 2129127 31587 31148 924 
LUMBER: BUILDING MATERIALS? HARDWARE? 
FARM EQUIPMENT DEALERS 
52 NOVAL@ ers lee fe feo <eppey 6) ole © (0 lee « 36 30 41814 41696 610 81759 81519 118 113 29 
521 LUMBER: BUILDING MATERIALS DEALERSe oe «© o« @ e 21 15 31104 21986 291 31818 31642 55 52 20 
522-524 HEATING? PLUMBING+ PAINT+ ELECTRICAL STORES e 7 7 669 669 128 21090 21041 30 29 2 
5251 HARDWARE STORES e «© © e « © © © © © @ © ew 8 8 8 11041 11041 191 21851 21836 33 32 ti 
5252 FARM EQUIPMENT DEALERS.» e . e e e e ° e e e e eee eee eoe eee eee eee eee eee eee eee 
GENERAL MERCHANDISE GROUP STORES* 
53 PART* TOTAL¥**e 0© © © © © © © © © © © © © 8 67 25 141004 131502 11849 341567 331028 492 403 59 
5311539 GENERAL MERCHANDISE GROUP STORES? EXe VARIETY 44 42 121033 (D) 11567 311483 301188 408 329 37 
533 LIMITED PRICE VARIETY STORESe © © « © © © @ o 15 11 10571 (D) 282 31084 21840 84 74 14 
FOOD STORES 
54 TOTALHxKe © © © © © © © © © © © & © © 98 66 241513 239221 19928 241975 221977 415 Reh | 96 
541 GROCERY STORES+ INCLUDING DELICATESSENS e« e oe 72 56 231424 221576 19851 231261 211341 372 Sis 63 
542 MEAT MARKETS+ FISH (SEAFOOD) MARKETSe «© « « o ual 5 394 332 (D0) (0) (0) (0) (D) (D) 
543 FRUIT STORES» VEGETABLE MARKETS © « © © «© © o eee ooo coe eee eos coe eee eee eee eee 
544 CANDY+ NUT» CONFECTIONERY STORESe «© © «© « @ e 6 2 237 (D) (D) (D) (0) (D) (D) (D) 
545-549 OTHER FOOD STORES « © © e © © oe ew ee © ow 8 5 3 310 (D) 42 840 788 25 21 8 
AUTOMOTIVE DEALERS 
55 EXe554 TOTAL © © «© © © © @ © © © © © © 8 © 45 39 161956 161804 21012 249178 231986 S19 313 40 
GASOLINE SERVICE STATIONS 
55PT(554) TOMA Memtetie! (e) \elte ee) 6 ee @¢ 0 € « @ 6 66 52 71917 71563 856 161016 141993 208 182 67 
APPAREL+ ACCESSORY STORES 
56 TOTALH**e © © © © © © © © © oO © © 8 ee 58 50 51316 51008 625 120475 111884 Lit7 159 54 
5611567 MEN'S: BOYS' APPAREL STORES+ CUSTOM TAILORS ¢ 13 13 11265 119265 173 31428 31378 42 40 11 
562=31568/ WOMEN'S CLOTHING? SPECIALTY STORESe oe © «© © o 26 22 11860 11696 207 41386 49195 58 55. 27 
562 WOMEN'S READY=TO=WEAR STORES**e © © © © © @ 76K 17 **% 19376 174 31609 31485 44 41 14 
5631568 WOMEN'S ACCESSORY+ SPECe STORES: FURRIERS** *%* 5 eK 320 33 THE 710 14 12 = 
565 FAMILY CLOTHING STORES#*e © ©: © © © © © © © @ 2k 3 2k (D) (D) (D) (D) (D) (D) (D) 
566 SHOE STORES « © © e © © © © © © © © © © © 8 6 6 886 886 137 29430 21275 27 24 2 
5641569 OTHER APPAREL+ ACCESSORY STORES «© « © © © @ @ 6 6 (D) (D) (0) (D) (D) (D) (D) 5 
FURNITURE+ HOME FURNISHINGS? EQUIPMENT STORES 
S7 TOTAL 6) Ome MehrGUN@Uiel 6.16 C6 6 © @€ 9  @ « 38 28 41985 49579 698 12*505 129107 162 LSi Guy 
STE FURNITURE+ HOME FURNISHINGS STORESe « «© «© © e 14 10 19793 1+737 266 51308 419965 78 69 10 
5721573 HOUSEHOLD APPLIANCE+ RADIO+ TVt MUSIC STORESe 24 18 31192 21842 432 71197 71142 84 82 34 
EATING: DRINKING PLACES 
58 TOMALue s9 © eer e606 € © 0 « © ¢ © @ 267 209 161566 151610 39435 591034 541728 119232 19071 337 
5812 EATING PLACES © e e © © © © © © © © © © © © © 162 128 91142 81768 21397 42:463 391781 865 757 224 
5815 DRINKING PLACES (ALCOHOLIC BEVERAGES) « « @ « 105 81 71424 61842 11038 161571 141947 367 314 113 
DRUG STORES+ PROPRIETARY STORES 
59PT(591) TODA wete Men ene Lele e.10 8 10 “6 6 @ (9° 6 © 21 21 (D) (D) 687 101488 91659 164 136 16 
591 (|}ORUG STORES « © e e © e© ee © ewe ow we ew ee 19 19 49190 49190 (D) (D) (D) (D) (D0) (D) 
(|PROPRIETARY STORESe © «© © © © © © eo @ © ow 2 2 (D) (D) (D) (D) (D) (D) (D) (D) 
OTHER RETAIL STORES 
59 EXe591 TOTAC Me ee Le rene 6 6 © «0 ¢ © ¢ @ «6 129 85 111988 111266 11165 1919974 181995 279 249 152 
592 LIQUOR STORES e «© e © © «© © © © © © © © © & @ 35 en 49226 49104 345 61963 61553 95 82 34 
593 ANTIQUE STORES+ SECONDHAND STORES «© « © o @ eo 11 7 387 365 61 19140 lelil 25 24 14 
594 BOOK+ STATIONERY STORES « © © © © © © © © @ @ 3 i 481 481 60 11187 11134 20 18 ~ 
595 SPORTING GOODS STORES? BICYCLE SHOPS. « » « « ll 7 724 528 46 792 628 13 9 16 
596 FARM: GARDEN SUPPLY STORES+t INCLe FEED STORES ove eee eoe eee eve eee coe eee eee eee 
597 WEWELRYE STORESee Meme emer eis) sie sielele «6 18 6 895 729 105 21326 21326 25 25 20 
598 BURGH TCE, DEALERS) chs (di-sntenel eve a ¢se ces 10 10 21571 21555 235 21155 21005 30 27 11 
599 OTHER STORESe © «© «© © © © © © © © eo & 8 8 41 pei 21704 21504 313 51411 51238 toll 64 5 
NONSTORE RETAILERS* 
53 PART* TONAL we) eae 36.6 6 0 ¢) © @.-6 © © 0, ¢ @ 8 (D) (D) eal 19273 pee) al 20 30 


Standard Notes: ... Represents zero. (D) Withheld to avoid disclosure. (NA) Not available. 
*Nonstore retailers, part of SIC major group 53, are shown separately in this table. 
**Data not provided because establishments with no payroll are classified only at the next broader kind-of-business level. 
***May include data for establishments with no payroll which could not be classified into detailed kinds of business within the group. 


Table 105.—RETAIL TRADE: 1958—CITIES WITH 500 ESTABLISHMENTS OR MORE 
(Table 105 omitted because there are no cities in Alaska with as many as 500 establishments ) 


ALASKA 


1954-JUDICIAL DIVISIONS, CITIES OF 2,500 INHABITANTS OR MORE 
Establishments, Sales, and Payroll 


51-11 
Table 102A—RETAIL TRADE: 


Judicial division and city Total, all Establish- eae Judicial division and city 
establish- ments with year 
ments payroll 
($1,000) ($1,000) 
ALASKA TOTAL. « « © 1746514 1649472 201816 |] THIRD JUDICIAL DIVISION. . 991104 921938 1119657 
ANCHORAGE. « « «© «© « « @ 571542 551236 70412 
FIRST JUDICIAL DIVISION. . 321493 30 +305 31820 EASTCHESTER mit carebeciannre (D) see wate 
AUNEAUe, el ivy ‘en ron elie) 6 6 129183 111293 11426 MOUNTAIN VIEW. 2. 2 2 6 e 11005 (D) 75 
KETCHIKAN sates oc one cd's 1.6 121170 111718 11623 REMAINDER OF DIVISION. . (D) (D) 44170 
REMAINDER OF DIVISION. . B +140 71294 771 
FOURTH JUDICIAL DIVISION . 381075 360451 4 1860 
RAILRBANKS= ic cA ike Bele 314258 5017352 42187 
SECOND JUDICIAL DIVISION . 31592 31528 419 REMAINDER OF DIVISION. « 61817 51719 673 


(D) Withheld to avoid disclosure. 


Standard Notes: . .. Represents zero. 


Table 103A—RETAIL TRADE: 1954—STANDARD METROPOLITAN STATISTICAL AREAS 
(Table 103A omitted because there are no SMSA’s in Alaska) 


Table 104A~RETAIL TRADE: 1954—JUDICIAL DIVISIONS WITH 500 ESTABLISHMENTS OR MORE 


Establishments and Sales, by Kind of Business 


ree 
Establishments Sales 
SIC 3 : T 
eae Kind of business aA Total, all Establish- 
Total ell establish- ments with 
Lao ments payroll 
(number) ($1,000) ($1,000) 
THIRD JUDICIAL DIVISION 
RENAL TRADES TORAM ctue Eels ek clieiie «= 768 510 999604 9359%38 
52 LUMBERs BLDG MATLSe HDWEy FARM EQUIP. DEALERS 28 18 49624 49432 
53 PART* |GENERAL MERCHANDISE GROUP STORES* ..... 57 43 119798 119454 
54 GFOODNSTORES wet clictia mea sts, suey Sauce een ene : 102 68 229352 209924 
D5" EXs OD TAU TOMOTIME*DEALERS*s: «, “af o fret) ele (oh cutee cine ‘ < 27 23 149102 149028 
55PT (55% i KGASOLINEH SERVICE STATIONS ati be. bol eh nein Meats oe 54 34 (D) 79115 
56 APPAREL: ACCESSORY "STORES + “citer, ot et “tke ce) 48 46 64350 (D) 
57 FURNITURE: HOME FURNISHINGS: EQUIPMENT STORES 28 24 49619 4ehO3 
58 BARUNGUSDRIINKING) PUACESar PAriate, ctN<l siiciie «6 243 173 130442 129082 
59PT(591)|DRUG STORES: PROPRIETARY STORES . . 2. 2. 2 «© « (D) (D) 
SO EXS5 91) (OTHER: RETAIL) ISTORES courses wei icnle com omE Mich re fo \s 109179 89489 
SJ EPART LNONSTORG IRETANLERS®: 6 ou cl elo welusmte heme ef (tle (D) 


Standard Notes: 
*Nonstore retailers, part of SIC major group 53, are shown separately in this table. 

Music stores are included with “Other retail stores” in the 1954 data and with “Furniture, home furnishings, equipment stores” in the 1958 data. 

Antique stores are included with “Furniture, home furnishings, equipment stores” in the 1954 data and with ‘‘Other retail stores’”’ in the 1958 data. 


(D) Withheld to avoid disclosure. (NA) Not available. 


... Represents zero. 


Table 1OSA—RETAIL TRADE: 1954—CITIES WITH 500 ESTABLISHMENTS OR MORE 


(Table 105A omitted because there were no cities in Alaska with as many as 500 establishments in 1954) 
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PROCEDURES AND DEFINITIONS 


KINDS OF BUSINESS COVERED 


This report covers all establishments included in retail 
trade in accordance with the principles of the 1957 edition of 
the Standard Industrial Classification (SIC) Manual issued by 
the Bureau of the Budget, Executive Office of the President. 
Also included are retail liquor stores operated by State and 
local governments. This report does not include data for 
administrative offices, warehouses, and other units which 
service and are auxiliary to retail establishments of the same 
organizations. Data for these units will be included in later 
reports. (See KIND-OF-BUSINESS CLASSIFICATIONS for 
definitions of the kind-of-business categories for which data 
are shown in this report.) 


METHOD OF ENUMERATION 


For purposes of coverage in the 1958 Census of Business, 
retail establishments were divided into two categories --those 
with some paid employment during 1958, i.e., the “employer” 
universe, and those with no paid employment during 1958, 
i.e., the “nonemployer” universe. The method of obtaining 
census information for these two groups is described below: 


Enumeration of "Employers."'— Information for establish- 
ments in this part of the retail trade field was obtained by 
means of a mail canvass. Report forms were mailed to all 
business firms included in the active records of the Internal 
Revenue Service as subject to payment of Federal Insurance 
Contributions Act (FICA) taxes (i.e., employers of one or 
more persons) and which were classified in the records of 
the Bureau of Old-Age and Survivors Insurance (BOASI) as 
wholly or partially engaged in retail, wholesale, manufactur- 
ing, and mineral industries. Also included were those clas- 
sified in major groups 70 (except 702 and 704), 72, 73, 75, 76, 
78, and 79 of the service industries portion of the SIC Manual, 
and in public warehousing, SIC major group 42, except 421. 
In addition, report forms were mailed to all establishments 
which BOASI had not classified by kind of business prior to 
mailing of census report forms. Each establishment was 
mailed a report form appropriate to its BOASI classification 
(for those cases for which BOASI classification had not yet 
been established, a general purpose form was used), but its 
census Classification was determined by replies to questions 
on the census report form. 


Enumeration of ''Nonemployers.""— This group was defined 
to include retail businesses other than those represented in 
the active FICA records of the Internal RevenueService. In- 
formation for this group of establishments was derived from 
the 1958 Federal income tax returns. Information was com- 
piled from only one-half of these cases andcensus results for 
this group were established by multiplying such findings by 
two. The “nonemployer” segment of retail trade, although 
made up of a large number of establishments, accounted for 
less than 10 percent of the total retail trade volume. 


Included in this segment were only those nonemployer es- 
tablishments which reported a sales volume of $2,500 or 
more during 1958. Nonemployer establishments reporting a 
sales volume of less than $2,500 were not included in these 
tabulations, regardless of the period of time they were 
operated during the year. 
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EXPLANATION OF TERMS 


Establishments.—Census of Business figures represent a 
summary of reports for individual “establishments” rather 
than “companies.” A separate report was obtained for each 
location where business was conducted, including each location 
of multiunit organizations. Each report was tabulated in ac- 
cordance with the physical location at which the business was 
conducted. 


Where two or more activities were carried on at a single 
location under a single ownership, all activities generally 
were grouped together as a single establishment, and the en- 
tire establishment was classified on the basis of its major 
activity, with all data for it included in that classification. 
However, in cases where distinct and separate economic 
activities, for which different industry classification codes 
were appropriate, were conducted under the same ownership 
at a single location, and where conditions prescribed by the 
SIC Manual for recognizing the existence of more than one 
establishment were met, separate establishment reports for 
each of the different activities were reported in the censuses. 


In the case of leased departments, i.e., where separately 
owned businesses are operated as departments of a retail 
business under another ownership (e.g., a separately owned 
shoe department in a department store) only a single es- 
tablishment, combining leased departments with the retail 
establishment in which they are located, is recognized for 
1958 Census purposes. 


The “number of establishments” shown in this reportis the 
number in business at the end of the census year. 


Sales.—Sales include the total of merchandise sold, and re- 
ceipts from repairs and from other services to customers, 
whether or not payment was received in 1958. Sales are 
normally recorded net of deductions for refunds and al- 
lowances for merchandise returned by customers. Total 
sales exclude amounts other than those received from cus- 
tomers, such as income from investments, rental of real 
estate, etc. They include the amount of local and State sales 
taxes and Federal excise taxes which are collected by the 
store directly from customers and paid directly by the store 
to a local, State, or Federal taxing agency. Gasoline, liquor, 
tobacco, and other excise taxes which are paid by the manu- 
facturer or wholesaler and passed along to the retailer also 
are included. 


The sales figures, therefore, represent total sales and 
receipts .of all establishments primarily engaged in retail 
trade. They do not include retail sales made by manu- 
facturers, wholesalers, service establishments, and other 
businesses whose primary activity is other than retail trade. 
They do, however, include receipts other than from the sale 
of merchandise at retail (e.g., service receipts, sales to 
industrial users, sales to other retailers, etc.) by establish- 
ments primarily engaged in retail trade. Although the count 
of establishments as tabulated in this report represents the 
number in business at the end of the year, the sales figures 


include sales of all establishments in business at any time 
during the year. 


Payroll, entire year.— Payroll includes salaries, wages, 
commissions, bonuses, vacation allowances, and the value of 
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payments in kind (such as free meals, lodgings, etc.) paid 
during the year to all employees. Gratuities received by em- 
ployees from patrons are not included. For corporations, it 
includes amounts paid to officers and executives; it does not 
include compensation of proprietors or of partners of unin- 
corporated businesses. Payroll is reported before deductions 
for Social Security, income tax, insurance dues, etc. 


a 


persons on the payroll in the pay period ended nearest No- 
vember 15, 1958. Establishments whose payroll period was 
other than a week were requested to adjust the figures to a 
weekly basis. 


Paid employees—workweek ended nearest November 15.— 
Paid employees consist of the number of employees, includ- 
ing salaried officers and executives of corporations, who 
were on the payroll for the workweek ended nearest Novem- 
ber 15. 


"Full workweek" employees.— “Full workweek” employees 
includes employees, whether regular or seasonal, who, for 
the specified pay period, were paid for working at least the 
number of hours typically worked in a week by employees of 
the reporting establishment. All other employees paid during 
that workweek were reported as part-workweek employees. 


Proprietors of unincorporated businesses.— Includes own- 
ers Or partners of unincorporated businesses who devoted the 
major portion of their time to the operation of the business. 


KIND-OF-BUSINESS CLASSIFICATIONS 


Retail trade, as defined in major groups 52 through 59 of 
the 1957 edition of the SIC Manual, and as covered in the 
1958 Census, includes establishments primarily engaged in 
selling merchandise to personal, household, and farm users. 
In this report, liquor stores operated by State and local 
governments, Classified in SIC major groups 92 and 93, also 
are included. Excluded from retail trade are places of 
business operated by institutions and open only to their own 
members or personnel, such as restaurants and bars oper- 
ated by clubs, school cafeterias, eating places operated by 
industrial snd commercial enterprises for their own em- 
ployees, establishments operated by agencies of the Federal 
Government on military posts, hospitals, etc. 


Establishments covered by the census were assigned a 
kind-of-business classification in accordance with the pro- 
visions of the 1957 edition of the SIC Manual. However, be- 
cause in some instances a more detailed classification is 
required for Census purposes than is available in the SIC 
Manual, additional kinds of business have been identified 
within the SIC categories. 


It should be noted that kind-of-business classifications are 
not interchangeable with commodity classifications. Most 
businesses sell a number of kinds of commodities. The kind 
of business code assigned generally reflects either the 
individual commodity or commodity group which is the 
primary source of the establishment’s receipts or some 
mixture of different commodities which characterize the 
establishment’s business. Thus, the classification of es- 
tablishments by kind of business generally does not make it 
possible to determine either the number of establishments 
handling a particular commodity or the sales of that com- 
modity. For example, the “food group” classification ex- 
cludes stores selling some food if the sale of food is not the 
primary source of receipts; moreover, even though stores 
are classified as “food stores” some of their receipts may 
be derived from the sale of nonfood products. 


As noted in the section on “Method of Enumeration,” the 
1958 Census findings are based on reports from two dif- 
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ferent sources. “Employer” establishments were canvassed 
by mail and were required to complete report forms es- 
pecially designed for this Census. “Nonemployer” es- 
tablishments, however, were included in the Census on the 
basis of information supplied on the 1958 Federal income tax 
report. Because of the nature of the information available 
on the tax form, the kind-of-business classifications based on 
that form represent primarily “self-designation.” 


The classifications based on the Census forms, on the 
other hand, reflect the information on the commodity “com- 
position” of the establishment as revealed by the Census 
classification inquiries. The effect of the two different 
sources on uniformity of classification, as reflected in the 
measurement of dollar volume of sales is minor. In total, 
the “nonemployer” establishments account for less than 10 
percent of retail sales and, in most cases, it is likely that 
the “self-designated” classification would be consistent with 
that derived from more comprehensive information. 


The data in this report for three major SIC groups, 53, 
55, and 59, have been subdivided, making it necessary to ar- 
rive at SIC major group totals by addition (see description 
below for these major groups). 


The material which follows includes descriptions of those 
kinds of business for which separate information is provided. 


Lumber, Building Materials, Hardware, Farm 
Equipment Dealers (SIC Major Group 52) 


Establishments primarily selling lumber, building ma- 
terials, the basic lines of hardware, paint, wallpaper, glass, 
electrical supplies, roofing materials, and other supplies and 
equipment for home construction. Establishments primarily 
selling farm equipment are also included. Establishments in 
this group sell to contractors as wellasto the general public. 


Lumber yards (SIC 5211).—Establishments primarily sell- 
ing lumber, millwork, and other building materials such as 
brick and tile, cement, cinder blocks, sand and gravel, 
fencing materials, storm doors and windows, wallboard 
and roofing materials. Establishments are included in this 
category only if their receipts from sales of lumber and 
millwork are one-third or more of their total receipts. 


Building materials dealers (SIC 5212).—Establishments 
primarily selling either a specialized or a general line of 
building materials. If lumber and millworkare sold, receipts 
from sales of these commodities are less than one-third of 
total receipts. 


Heating, plumbing equipment dealers (SIC 522).—Establish- 
ments primarily selling plumbing supplies and heating and 
air conditioning equipment. Establishments primarily en- 
gaged in installation on a contract basis or in repairs are not 
included in the Census of Business. 


Paint, glass, wallpaper stores (SIC 523),—Establishments 
primarily selling paint, glass, and wallpaper, or any com- 
bination of these lines. Establishments primarily engaged in 
installing glass (except auto glass) are not included in the 
Census of Business. 


Electrical supply stores (SIC 524).—Establishments pri- 
marily selling electrical supplies, such as lighting fixtures, 
switches, cable, and fuse boxes for use inhomes. Establish- 
ments primarily selling electrical appliances are included 
with “Furniture, Home Furnishings, Equipment Stores” (SIC 
major group 57). 


Hardware stores (SIC 5251).—Establishments primarily 
selling a number of basic hardware lines, such as tools, 
builders’ hardware, paint and glass, housewares and house- 
hold appliances, cutlery, and roofing materials. These es- 
tablishments may also sell farm implements. 
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Farm equipment dealers (SIC 5252),.—Establishments pri- 
marily selling farm tractors, reapers, mowers, plows, wag- 


ons, and related farm equipment. These establishments 
may aiso sell a combination of basic lines of hardware, such 
as tools, builders’ hardware, housewares, cutlery and re- 
lated lines. 


General Merchandise Group (SIC Major Group 53 
Except for ‘'Nonstore Retailers’’) 


This group includes all establishments within SIC Major 
Group 53--“General Merchandise” except for “nonstore” 
establishments which for purposes of this publication are 
separately classified. The “nonstore” classification de- 
scriptions will be found immediately following those for “Other 
Retail Stores.” 


The data for establishments in this group in the 1958 Cen- 
sus of Business as compared with the 1954 Census of Busi- 
ness are affected by the treatment in 1958, of leased depart- 
ments as parts of the establishment within which they operate 
rather than as separate establishments. Thedata for depart- 
ment stores are most affected by this change. 


Department stores (SIC 531),—Establishments normally 
employing 25 or more people and engaged in selling some 
items in each of the following lines of merchandise: 


1. Furniture, home furnishings, appliances, radioand TV 
sets 

2. A general line of apparel for the family 

3. Household linen and dry goods 


An establishment with total sales of less than $5,000,000, 
in which sales of any one of these groupings is greater than 
80% of total sales, is not classified as a department store. 


An establishment with total sales of $5,000,000 or more is 
classified as a department store even if sales of one of the 
groups described above is more than 80% of total sales, pro- 
vided that the combined sales of the other two groups is 
$500,000 or more. Relatively few stores are included in this 
classification as a result of this special ruleand most of those 
which are would otherwise have been classified inthe apparel 
group (SIC Major Group 56). 


Limited price variety stores (SIC 533).— Establishments 
primarily selling a variety of merchandise in the low and 
popular price ranges, such as stationery, gift items, women’s 
accessories, toilet articles, light hardware, toys, housewares, 
confectionery. These establishments frequently are known 
as “5 and 10 cent” stores and “5 cents to a dollar” stores, 
although merchandise is usually sold outside these price 
ranges. 


Classification of all stores in this category is primarily 
based on self-designation by the store operators. 


General merchandise stores (Part of SIC 5392).—Establish- 
ments primarily selling household linens and dry goods, and 
either apparel and accessories, or furniture and home fur- 
nishings. Establishments which meet the criteria for de- 
partment stores, except as to employment, are included in 
this classification. Included in this classification are es- 
tablishments whose sales of “apparel” or of “furniture and 
home furnishings” exceed half of their total sales providing 
that sales of the smaller of the two lines in combination with 
“dry goods and household linens” accounts for 20% or more of 
total sales. 


Dry goods stores (Part of SIC 5392),—Establishments pri- 
marily selling dry goods, notions, and piece goods. 


Sewing, needlework stores (Part of SIC 5392).—Establish- 
ments primarily selling sewing and knitting supplies and yarn 


or any combination of these commodities. 
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General stores (SIC 5393).--Establishments primarily sell- 
ing ageneral line of merchandise of which the most important 


line is food, and the more important subsidiary lines are no- 
tions, apparel, farm supplies, and gasoline. These establish- 
ments are usually located in rural communities. In these es- 
tablishments sales of food account for at least one-third and 
not more than two-thirds of total sales. Establishments de- 
scribing themselves as “general stores” whose sales of food 
exceeded two-thirds of their total sales are classified as 
grocery stores (SIC 5411). 


Food Stores (SIC Major Group 54) 


Establishments primarily selling food for home preparation 
and consumption. Establishments primarily selling prepared 
food and drinks for consumption on their own premises are 
classified as “Eating and Drinking Places” (SIC major group 
58), and stores primarily engaged in selling packaged beers 
and liquors are Classified separately as “liquor stores.” 


The data for “meat markets” in the 1958 Census of Busi- 
ness as compared with the 1954 Census of Business is af- 
fected by the treatment of leased departments as parts of 
the establishment within which they operate rather than as 
separate establishments. The same is true of “fish (sea- 
food) markets” and “fruit stores, vegetable markets.” In 
each of these classifications the data tend to be reduced 
because of this treatment. 


Grocery stores, including delicatessens (SIC 541).—Es- 
tablishments primarily selling (1) a wide variety of canned 
or frozen foods, such as vegetables, fruits, and soups, (2) 
dry groceries, either packaged or in bulk, such as tea, cof- 
fee, cocoa, dried fruits, spices, sugar, flour, and crackers, 
and (3) other processed food and nonedible grocery items. 
In addition these establishments often sell smoked and pre- 
pared meats, and fresh fish and poultry, fresh vegetables and 
fruits, and fresh or frozen meats. This classification includes 
stores which in the 1954 Census of Business were shown 
separately under the title delicatessen stores. 


Meat _ markets (SIC 5422).—Establishments primarily sell- 


ing meat. These establishments frequently sell poultry, fish, 
dairy products, eggs, and some groceries. 


Fish (seafood) markets (SIC 5423),—Establishments pri- 
marily selling fish, oysters and other shellfish, and other 
seafoods. These establishments frequently sell other food 
items commonly used in preparing seafood or consumed with 
seafoods. 


Fruit stores, vegetable markets (SIC 543).— Establishments 
primarily selling fresh fruits and fresh vegetables. They are 
frequently found in public or municipal markets. These es- 
tablishments frequently carry a limited line of grocery items. 
Stands operated by farmers selling only their own produce are 
not included in the Census of Business. 


Candy, nut, confectionery stores (SIC 544).—Establishments 
primarily selling candy, nuts, sweetmeats, or other confec- 
tions. Operation of a soda fountain or lunch counter is com- 
mon. 


Dairy products stores (SIC 545).—Establishments primarily 
selling dairy products such as fluid milk and cream, cheese, 
ice cream, and sherberts. A limited line of groceries is 
frequently carried. Establishments which bottle, pasteurize, 
homogenize, or otherwise ptocess fluid milk are not in- 
cluded in the Census of Business, but are included in the 
Census of Manufactures (SIC 202). 


Retail bakeries, manufacturing (SIC 5462).—Establishments 
primarily selling bakery products, suchas bread, cakes, pies, 
or cookies, over the counter, some orallof which is baked on 
their own premises. Bakeries most of whose products are 
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distributed directly to consumers by means of route de- 
livery are not included in the Census of Business but are in- 
cluded in the Census of Manufactures (SIC 205). 


Retail bakeries, nonmanufacturing (SIC 5463).—Establish- 
ments primarily selling bakery products, such as bread, 
cakes, pies, or cookies, over the counter. Establishments 
included in this category do not bake any of the products they 
sell. 


Egg and poultry dealers (SIC 5491).— Establishments pri- 
marily selling eggs and poultry. A limited line of groceries 
is frequently carried. 


Other (SIC 5499).—Establishments, not elsewhere clas- 
sified, primarily selling specialized lines of food such as 
coffee and tea stores, spice shops, health food stores, etc. 


Automotive Dealers (SIC Major Group 55, 
Except 554) 


NOTE: This group does not include establishments pri- 
marily engaged in selling trucks and motorized industrial 
equipment. Such establishments are included in the Whole- 
sale Trade portion of the Census of Business. 


Passenger car dealers, franchised (SIC 551).—Establish- 
ments primarily selling new automobiles, or new and used 
automobiles and trucks. These establishments frequently 
operate repair shops and used car lots and may carry stocks 
of replacement parts, tires, batteries, and automotive ac- 
cessories. In some tabulations this category is subdivided 
to show data separately for establishments which sell(1) new 
domestically produced passenger cars only, (2) new imported 
passenger cars only, and (3) new domestic and imported 
passenger cars. Used car lots and repair shops operated by 
franchised dealers are not recognized as separate establish- 
ments. Data for such operations are consolidated in this 
category with other data for franchised passenger car deal- 
ers. 


Passenger car dealers, nonfranchised (SIC _552).—Es- 
tablishments primarily selling used cars and trucks and not 
holding a franchise for the sale of new passenger cars. 


automobile seat covers, and automobile parts and accessories. 
Establishments primarily selling used merchandise in these 
categories are classified as “secondhand stores,” (SIC 5933- 
D900). 


Aircraft, boat, motorcycle dealers (Part of SIC 559).—Es- 
tablishments primarily selling new or used motorcycles, air- 
craft for private (noncommercial) use, and motorboats, yachts, 
and other watercraft. Dealers primarily selling parts and 
supplies for these products to private (noncommercial) users 
are also included. 


Household trailer dealers (Part of SIC 559).~Establish- 
ments primarily selling household trailers. 


Other automotive dealers (Part of SIC 559).—Establish- 


ments primarily selling automotive products not elsewhere 
classified. 


Gasoline Service Stations (SIC 554) 


Establishments primarily selling gasoline and other auto- 
motive petroleum products. Establishments called garages 
but deriving the larger part of receipts from gasoline and oil 
sales are included. 
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Apparel, Accessories Stores (SIC Major Group 56) 


Establishments in this group are primarily engaged in sell- 
ing clothing of all kinds and related articles for personal 
wear and adornment. Not included in this group are the es- 
tablishments which meet the criteria for department stores 
or general merchandise stores (SIC 531 and part of 5392), 
even though most of their receipts are from the sale of ap- 
parel and apparel accessories. 


Men's, boys' clothing stores (SIC 5612).—Establishments 
selling men’s and boys’ outerwear (overcoats, topcoats, suits, 
and work clothing). Other men’s and boys’ apparel, includ- 
ing footwear and hats may also be carried. Establishments 
are included in this category provided (1) their sales of all 
types of apparel (except as noted in the definition for general 
merchandise group stores) account for 80% or more of total 
sales, (2) sales of all men’s and boys’ apparel are 3 or more 
times the sales of all women’s and girls’ apparel, and (3) 
sales of men’s and boys’ outerwear are at least 40% of sales 
of all men’s and boys’ apparel. Establishments primarily 
selling garments made to customer order are classified as 
custom tailors (SIC 567). 


Men's, boys' furnishings stores (SIC 5613).—Establish- 
ments primarily selling men’s and boys’ furnishings such as 
trousers, sport jackets, shirts, undergarments, socks, ties, 
etc. Establishments are included in this category provided 
(1) their sales of all types of apparel (except as noted in the 
definition for general merchandise group stores) account for 
80% or more of total sales, (2) sales of all men’s and boys’ 
apparel are 3 or more times the volume of all women’s and 
girls’ apparel, and (3) sales of men’s and boys’ outerwear 
(overcoats, suits, topcoats, and work clothing) are less than 
40% of sales of all men’s and boys’ apparel. 


Custom tailors (SIC 567).—Establishments primarily selling 
outer garments such as suits, overcoats, uniforms, dresses, 
etc., made on their own premises to customer order. Es- 
tablishments primarily selling furs and fur apparel areclas- 
sified as furriers, fur shops (SIC 568). 


Women's ready-to-wear stores (SIC 562).—Establishments 
primarily selling women’s and girls’ apparel. Establish- 
ments are included in this category provided (1) their sales of 
all types of apparel (except as noted inthe definition for gen- 
eral merchandise group stores) account for 80% or more of 
total sales, (2) sales of all women’s and girls’ apparel are 
3 or more times the sales of all men’s and boys’ apparel, 
and (3) sales of women’s and girls’ coats, suits, and dresses 
are at least one-third of sales ot all women’s and girls’ ap- 
parel. Establishments primarily selling garments made to 
customer order are classified as custom tailors (SIC 567). 


Millinery stores (SIC _5631).—Establishments primarily 
selling women’s hats, including those making hats to cus- 
tomer order on their own premises. 


marily selling women’s foundation garments, underclothing, 
negligees, robes, and other intimate wear. Establishments 
primarily engaged in selling foundation garments made or 
fitted to individual customer order are also included. 


Hosiery stores (SIC 5633),.—Establishments primarily sell- 
ing women’s hosiery. 


Apparel, accessory, other specialty stores (SIC 5634).— 
Establishments primarily selling a specialized line of women’s 
and girls’ apparel items (such as riding apparel, beachwear, 
etc.). For establishments specializing in furs and fur apparel, 
see below. Also included are establishments which meet the 
definition for women’s ready-to-wear stores except that 
sales of women’s and girls’ coats, suits, and dresses are 
less than one-third of sales of all women’s and girls’ ap- 
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parel. Establishments which sell men’s and boys’ apparel 
in combination with women’s and girls’ apparel may be 
classified as family clothing stores (SIC 565) under certain 
conditions as specified in the definition for that kind of busi- 
ness. 


Furriers, fur shops (SIC 568).—Establishments primarily 
selling furs and fur garments. Establishments primarily 


engaged in selling fur garments made to individual order on 
their own premises are also included. 


Children's, infants' wear stores (SIC 564).—Establishments 
primarily selling children’s and infants’ clothing, furnishings, 


and accessories. 


Family clothing stores (SIC 565).—Establishments pri- 
marily selling clothing, furnishings, and accessories for men, 
women, and children, without specializing in any one line. 
Establishments are included in this category provided (1) 
their sales of all types of apparel (except as noted in the 
definition for general merchandise group stores) account for 
80% or more of their total sales, (2) sales of all women’s 
and girls’ apparel items are not more than 3 times the 
sales of all men’s and boys’ items, and (3) the sales of all 
men’s and boys’ apparel items are not more than 3 times 
the sales of all women’s and girls’ apparel items. 


Men's shoe stores (SIC 5662).—Establishments primarily 
selling men’s and boys’ shoes and other footwear. Es- 
tablishments selling women’s and girls’ footwear are in- 
cluded in this classification provided the combined sales of 
women’s, girls’, children’s, and infants’ footwear are less 
than one-fourth the sales of men’s and boys’ footwear. See 
also the definitions for the other types of shoe stores. 


Women's shoe stores (SIC 5663).—Establishments pri- 


marily selling women’s and girls’ shoes and other footwear. 
Establishments selling men’s and boys’ footwear are in- 
cluded in this classification provided the combjned sales 
of men’s, boys’, children’s, and infants’ footwear are less 
than one-fourth the sales of women’s and girls’ footwear. 
See also the definitions for the other types of shoe stores. 


Children's, juveniles' shoe stores (SIC 5664).—Establish- 
ments primarily selling children’s and infants’ shoes and 
other footwear. Establishments’ selling men’s, boys’, 
women’s, and girls’ footwear are included in this classifica- 
tion provided the combined sales of all of these are less than 
one-fourth the sales of children’s and infants’ footwear. See 
also the definitions for the other types of shoe stores. 


Family shoe stores (SIC 5665).—Establishments primarily 


selling shoes and other footwear. Establishments in this 
classification sell both men’s and women’s shoes, and may 
or may not sell children’s shoes. Thesales of any one of the 
three major groupings (men’s and boys’ footwear, women's 
and girls’ footwear, and children’s and infants’ footwear) 
are not more than 3 times the sales of the other two group- 
ings combined. If children’s and infants’ footwear are not 
carried, sales of the larger of the two remaining groupings 
are not more than 3 times the sales of the smaller. See also 
the definitions for the other types of shoe stores. 


Miscellaneous apparel, accessory stores (SIC 569),—Es- 
tablishments primarily selling specialized lines of apparel 
and accessories not elsewhere classified. 


Furniture, Home Furnishings, Equipment Stores 


(SIC Major Group 57) 


Establishments primarily selling merchandise used in 
furnishing the home, such as furniture, floor coverings, 
draperies, glass and chinaware, domestic stoves, refrigera- 
tors, and other household electrical and gas appliances, in- 
cluding radio and TV sets. Also included are musical in- 
strument stores and music and record shops, kinds of busi- 
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ness which in the 1954 Census of Business were included in 
the group “Other Retail Stores.” Antique stores, which in the 
1954 Census were included in this group are now included 
with “Other Retail Stores.” 


Furniture stores (SIC 5712).—Establishments primarily 
selling household furniture, mattresses, springs, and other 
sleep equipment. Also included in this classification are 
establishments selling household appliances, record players 
and radio and TV sets, provided the receipts from sales of 
furniture and sleep equipment exceed those from sales of 
the other commoditv lines named. 


Floor coverings stores (SIC 5713).— Establishments pri- 
marily selling any kind or combination of floor coverings, 
such as rugs, carpets, linoleum, tile (rubber, vinyl, asphalt, 
cork) and related products. 


Drapery, curtain, upholstery stores (SIC 5714).—Establish- 


ments primarily selling draperies, curtains, slipcovers, and 
upholstery materials. Establishments primarily selling cus- 
tom made draperies and slipcovers for household use are also 
included. 


China, glassware, metalware stores (SIC 5715).— Establish- 
ments primarily selling china, glassware, crockery, tinware, 
enamelware, aluminumware, stainless steel flatware, cutlery, 
and other metalware for table and kitchen use. Establish- 
ments primarily selling sterling or plated silver flatware 
or tableware are Classified as jewelry stores (SIC 597). 


Miscellaneous home furnishings stores (SIC 5719).—Es- 
tablishments primarily selling specialized lines of home fur- 
nishings not elsewhere classified such as lamps and lamp- 
shades, blinds and window shades, picture frames and mir- 
rors, etc. 


Household appliance stores (SIC 572),.—Establishments pri- 


marily selling electric and gas household appliances such as 
washers, dryers, refrigerators, stoves, freezers, vacuum 
cleaners, sewing machines, dehumidifiers, self-contained 
room air conditioners, etc. Also included are establishments 
selling furniture, sleep equipment, record players, radio and 
TV sets provided the receipts from the sales of household 
appliances exceed those from the sales of the other com- 
modity lines mentioned. 


Radio and television stores (SIC 5732).— Establishments pri- 


marily selling radios, television sets, record players and 
tape recorders. Also included are establishments selling 
furniture, sleep equipment, and household appliances pro- 
vided the receipts from sales of record players, radio and 
TV sets, arid tape recorders, exceed those from sales of the 
other commodities mentioned. 


Record shops (Part of SIC 5733).— Establishments pri- 
marily selling phonograph records and albums. 


Musical instrument stores (Part of SIC 90733).—Establish- 
ments primarily engaged in selling musical instruments, 
such as organs, pianos, horns, stringed instruments, drums, 
xylophones, etc. 


Eating, Drinking Places (SIC Major Group 58) 


Restaurants, lunchrooms (Part of SIC 5812).—Establish- 
ments primarily selling prepared foods and drinks for con- 
Sumption on their own premises. Establishments included in 
this group may offer table service or counter service or both. 


Establishments in which sales of alcoholic beverages for 
consumption on the premises exceed receipts from sales of 
prepared foods and nonalcoholic beverages are classified as 
drinking places (SIC 5813). 


Cafeterias (Part of SIC 5812).— Establishments primarily 
selling prepared foods and drinks for consumption on their 
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own premises. In these establishments customers serve 


themselves. 


Refreshment stands (Part of SIC 5812).— Establishments 


primarily selling limited lines of refreshments and food items 
for immediate consumption. 


Caterers (Part of SIC 5812).—Establishments primarily 
selling prepared foods which are served ata place designated 
by the customer. Establishments calling themselves caterers 
but which do not sell prepared foods as part of their business 
activity are not included in this category. 


In-plant food contractors (Part of SIC 5812).—Establish- 
ments primarily engaged in the operation of employee restau- 
rants, cafeterias, lunch stands, etc. This classification does 
not include employee eating facilities operated by the manage- 
ment of the plant in which located. 


Railroad dining-car facilities (Part of SIC 5812).—Eating 
and drinking facilities available to passengers on trains. The 
number of establishments is the number of commissaries 
from which the cars are serviced, not the number of cars. 


Drinking places (alcoholic beverages) (SIC 5813).—Es- 
tablishments primarily selling drinks, such as beer, ale, 
wine, liquor, and other alcoholic beverages for consumption 
on their own premises. 


Drug Stores, Proprietary Stores (SIC 591) 


Drug stores (Part of SIC 591).—Establishments which fill 
and sell prescriptions. These establishments also sell drugs 
and proprietary medicines andother health and first-aid prod- 
ucts. Usually these establishments sell a variety of other 
merchandise such as cosmetics, toiletries, candy, tobacco 
products, magazines, toys, etc. These establishments are 
further subdivided, in some tabulations, to present data 
separately for those which operate a fountain or lunch counter 
and those which do not. 


Proprietary stores(Part of SIC  591).—Establishments 


selling the same merchandise as drug stores except that 
prescriptions are not filled and sold. 


Other Retail Stores (SIC Major Group 59, 
Except SIC 591) 


Liquor stores (SIC 592), also government operated liquor 
stores (SIC Major Group 92 and 93).—Establishments pri- 
marily selling packaged alcoholic beverages such as ale, 
beer, wine, and whiskey for consumption off the premises. 
Liquor stores operated by States, counties, and municipali- 
ties are included. Stores primarily selling prepared drinks 
for consumption on' the premises are not included in this 
category but are classified with drinking places (SIC 5813). 


Antique stores (SIC 5932).—Establishments primarily sell- 


ing antique furniture and home furnishings, glassware, and 
objects of art. Inthe 1954 Census of Business these establish- 
ments were included in the “Furniture, Home Furnishings 
Equipment Stores” group. 


Secondhand stores (SIC _5933-5939).— Establishments pri- 


marily selling any combination of secondhand merchandise 
such as apparel, furniture, appliances, etc. Establishments 
selling used automobiles, household trailers, motorcycles, 
aircraft, and boats are classified in the “Automotive Dealers” 
group (SIC Major Group 55 except 5541). 


Book stores (SIC 5942),—Establishments primarily selling 
new books and periodicals. 


Stationery stores (SIC 5943),—Establishments primarily 


selling stationery items, such as writing paper, tablets, 
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accounting forms, legal forms, greeting cards, post cards, 
and school and office supplies. 


Sporting goods stores (SIC 5952).—Establishments pri- 


marily selling a general or specialized line of sporting goods 
and equipment for hunting, camping, fishing, skiing, riding, 
tennis, golf, and other sports, and gymnasium and playground 
equipment. 


Bicycle shops (SIC _5953).—Establishments primarily sell- 


ing bicycles and bicycle parts and accessories. 


Hay, grain, feed stores (SIC _5962).—Establishments pri- 
marily selling hay, grain, and feed. Establishments in this 
Classification frequently sell other farm supply items. 


Other farm supply stores (Part of SIC 5969).—Establish- 
ments primarily selling farm supplies other than hay, grain, 
and feed. 

Garden supply stores (Part of SIC 5969).—Establishments 


primarily selling grass and flower seeds, bulbs, nursery 
stock, garden tools, and other farm and garden supplies. 
Nurseries and greenhouses are not within the scope of the 
Census of Business. 


Jewelry stores (SIC 597).—Establishments primarily sell- 
ing any combination of the lines of jewelry, such as diamonds 


and other precious stones; rings, bracelets and brooches; 
sterling and plated silverware; and watches and clocks. 


Coal and wood dealers (SIC _5982).—Establishments pri- 
marily selling coal, wood, charcoal or coke or a combina- 
tion of these lines. 


Fuel oil dealers (Part of SIC 5983).—Establishments pri- 
marily selling fuel oil. 


Liquefied petroleum (LP) gas dealers (Part of SIC 5983).— 
Establishments primarily selling liquefied petroleum gas, 
either in bulk or bottled. 


ce dealers (SIC _5984).— Establishments primarily selling 
ice. 


Florists (SIC 5992).—Establishments primarily selling cut 
flowers and growing plants. Greenhouses and nurseries are 
not included in the Census of Business. 


Cigar stores, stands (SIC 5993).—Establishments primarily 


selling cigars, cigarettes, tobacco and smokers supplies. 
Many of the establishments included in this classification 
are operated as concessions in places of amusement, rail- 
way stations, airports, and other public places. 


News dealers, newsstands (SIC 5994).—Establishments 
primarily selling newspapers, magazines and other periodi- 
cals. Individuals selling newspapers either by delivery to 
the home or on the street are included if they had sales of 
$2,500 or more in the census year. 


Camera, photographic supply stores (SIC 5996).—Es- 
tablishments primarily selling cameras, film, and other 
photographic equipment and supplies. 


Gift, novelty, souvenir shops (SIC 5997).—Establishments 
primarily selling combined lines of gift and novelty mer- 
chandise, souvenirs, small art goods, greeting cards, and 
holiday decorations. 


Optical goods stores (SIC 5998).—Establishments pri- 
marily selling eyeglasses and related optical and opthalmic 
goods. Establishments engaged in prescribing glasses and 
filling their prescriptions are included. 


Typewriter stores (Part of SIC 5999).—Establishments 
primarily selling typewriters. Limited amounts of office 
machines and supplies as well as typewriter parts and 
supplies are also frequently sold. Dealers primarily en- 
gaged in selling office machines and equipment other than 
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typewriters are included in the wholesale trade (SIC 5082) 
segment of the Census of Business. 


Luggage, leather goods stores (Part of SIC 5999).—Es- 


tablishments primarily selling trunks, hand luggage, and 
leather items. 


Hobby, toy, game Shops (Part of SIC 5999).—Establish- 
ments primarily selling toys, games, and hobby kits and 
supplies. Establishments primarily selling artists sup- 
plies, or collectors items (coins, stamps, autographs) and 
supplies are classified as “other,” the last classification 
listed in this group. 


Religious goods stores (Part of SIC 5999).—Establishments 
primarily selling religious goods, such as Bibles, prayer 
books, hymnals, church and Sunday school supplies, com- 
munion supplies, rosaries and religious statues, medals, 
jewelry, and pictures. 


Pet shops (Part of SIC 5999).—Establishments primarily 
selling pets, e.g., dogs, cats, birds, rabbits, tropical fish, 
and equipment for housing and caring for pets, andother pet 
supplies. 


Other (Part of SIC 5999). Establishments primarily selling 
specialized lines of merchandise, such as collectors items 
and supplies, artists supplies, orthopedic and artificial limbs, 
drafting materials, hearing aids, rubber stamps, monuments 
and tombstones, and other lines not elsewhere classified. 


Nonstore Retailers (Part of SIC Major Group 53) 


Mail-order houses (SIC 532).—Establishments primarily 
engaged in distributing merchandise through the mail as a 
result of mail orders received. Each establishment of 
organizations which operate both mail-order houses and other 
retail establishments is classified on the basis of its own 
operations. Consequently, the mail-order houses of such 
organizations are included in this classification while their 
other establishments are included in whichever of the above 
kind-of-business classifications is appropriate to their 
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operation. Mail-order houses are divided into subclassi- 
fications on the basis of the merchandise they sell in the 
same manner as the store-type classifications. 


Merchandise vending machine operators (SIC 534).—Es- 
tablishments primarily engaged in the sale of merchandise 
through coin-operated vending machines which generally are 
located on the premises of other businesses. Since a large 
number of merchandise vending machine operations are con- 
ducted in conjunction with the operations of manufacturing 
plants, and of wholesale and other establishments not classi- 
fied in Retail Trade, data for “retail” merchandise vending 
machine operators should not be interpreted as providing a 
measure of total sales through merchandise vending ma- 
chines. The data for “retail” merchandise vending machine 
operators also do not include sales made through vending 
machines owned by establishments classified in other kinds of 
retail trade. Merchandise vending machine operators are 
divided into subclassifications on the basis of the merchandise 
sold in the machines on location as of the end of the census 
year. 


Direct selling (house-to-house) organizations (SIC 535).— 
Establishments which solicit orders and distribute their 
products by house-to-house canvass. When the canvassers 
are employed by the organization which they represent, the 
“establishment” is the location from which they operate. 
However, many of the important organizations whose products 
are distributed in this manner utilize self-employed canvass - 
ers as their representatives. Each such canvasser is 
counted as an “establishment” in this report. Asa result, 
the “number of establishments” data is considerably larger 
than would be the case if the count were based on the primary 
organizations whose products are being distributed. Since 
only establishments having sales of $2,500 or more during 
the census year are included, the “number of establishments” 
in this category should not be interpreted as being a count of 
the total number of self-employed canvassers. Direct selling 
(house-to-house) organizations are divided into subclassifica- 
tions on the basis of the merchandise they sell in the same 
manner as the store-type classification. 
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RETAIL TRADE CLASSIFICATION QUESTIONS 


These questions were asked of ''employer" establishments in the various groups solely 
for the purpose of classifying individual establishments by kind of business. 


Lumber, Building Materials, Hardware, Farm Equipment Dealers 


b. Sales of . Approximately what percent of the total receipts of this establishment in 1958 were from sales of lumber, lumber products (in- 
lumber and cluding millwork)? 


building . Approximately what percent of the total receipts of this establishment in 1958 were from sales of building materials other than 
materials those included in answer to line (1)immediately above? 


c. Sales of 
other . Did the sales of any one of the lines (1) through (8) immediately below account for more than half of the total receipts of this 


lines . CBCADISMIMEN LAD LOGS fase ee semen ae ieee Ree = Jaa Sete ae Semana ee meee eee eons = ae eetinn Seana wane seebanssenen ees cnynaSensa-~sa~nanen-acoe 
If ‘‘Yes,”’ check the one box which accounted for more than half of the total receipts: 


(1) me Farm equipment, implements and machinery (5) C] Electrical equipment and supplies 


(2) (al Ready- or transit-mixed concrete (6) C Storm doors and windows, metal 
(3) Cc] Heating, plumbing, and air-conditioning equipment and 


supplies (7) LJ Household appliances, radio and television sets 


(8) eal Builders hardware; hand and power tools; nails, nuts, bolts, 


(4) ey Paint, glass, and wallpaper screws; garden tools and supplies 


. Approximately what percent of the total receipts were from the sales of the merchandise named on the line checked in Item 
rhe TMP meee ait aie ae oy asl tend Seyi eed SOE hiss Saw Pics) ig rt ok Cage a RR WORN AS fr ee | 5 Se RR 


. (This item is to be completed only if you have not checked one of the boxes on lines (1) through (8) of Item c (1) above.) 
Were the combined sales of all the items of merchandise named in lines (1) through (8) of Item 13c (1) more than half 


General Merchandise Group Stores 


b. Food and 
beverage . Were sales of all food and beverages for off premise consumption more than one-half of the total receipts of this establishment Yes 


c. Sales of 
specified . Approximately what percent of the total receipts in 1958 in this establishment was accounted for by each of the following | PProximate percent of 
lines merchandise lines: 


. Furniture, floor coverings, china, kitchenware, draperies, curtains, upholstery, other home furnishings, radio, TV, appliances 


. Building materials, hardware, farm equipment, farm and garden supplies, feed, seed, fertilizer, gasoline, oil, and heating, 
plumbing, and electrical supplies and equipment 


. Grocery, other food items 


. Linens, towels, blankets, spreads, piece goods, patterns, laces, ribbons, notions, yarns, embroidery, ete 


5. Men’s, women’s, childrens’ clothing, furnishings, accessories, footwear 


Did you sell any: 


[J] 2 
Cl 2 
Els 
9. [J 2 


Approximate percent 
10. Complete the following only if your entry on line 5 of ¢ was more than 80%: medial recat 


CL VOLEOUMN PIT SMCOATS ES ULE CrOSSes sumeie. ee 2. 2 ed he ee ee ae ee 


b. Women’s, girls’ accessories, footwear and apparel not included on line a 


re veel ; 
ec. Men’s, boys’ overcoats, suits, topcoats 


7 a ae , - 
d. Men’s, bovs’ furnishings, footwear and apparel not included on line c 
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b. Sales of 
specified 
lines 
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Food Stores 


No 


[J2 


C1 


Did sales of any one of the lines 1 through 9 listed immediately below account for more than one-half of the total receipts of this 


establishmentiun: 1058 fe ternational ae n eeeee  n e 
If ‘tYes,”’ check the one box which accounted for more than one-half of your total receipts. (Important: Do not check more than 
one box; do not check any box if it did not actually account for more than half of your total receipts.) 


[3-3] 


6. i Fresh, frozen meat (except poultry) 

relat Milk, other dairy products—for consumption off these premises 
8. i Packaged beer, wine, liquors—for consumption off these premises 
9. O Meals, beverages, etc.—for consumption on these premises 


é (al Bread, cakes, cookies, other bakery goods 
; | Candy, nuts, confectionery 

H fal Eggs, poultry 

, CJ Fish, other seafood 

: CL] Fresh fruits, vegetables 


c. Sales of 
food items 


(This question must be answered only if you have not checked one of the boxes 1 through 9 immediately above.) 


Yes No 


Ole 


Were your sales of all food and beverage items for off-premises consumption more than two-thirds of the total receipts of this 
Sstablishimen ten l OOS esse ee sete tee oe ne ee nl ce ree ate tat ean es saSe Sete cae ant See meet acne Sy eaten eee eee ee et ey Oh ae eee ee eee eS ee eee CJ 1 


d. Principal 
merchandise 
lines 


e. Merchandise 
Vending 
Machine 
Operators 


(This question must be answered only if you checked the ‘‘No”’ box ir Item c, immediately above.) 
Approximate percent of 


Merchandise Line total receipts 


. All foods and beverages for off-premises consumption 


. All apparel, piece goods, sheets, towels, other household textiles 
. Building materials, farm supplies, feeds 
Gasoline 


(This question must be anwered only if you chec pox Operating merchand 
Enter the number of each type of machine on location at the end of 1958: 

les Cigars, cigarettes; Andi tODACCOs: <-c22 aa. soon. sot eean sesamin nonce acae con aman = ne non ee ae ee eerste te ae ee ee ae 
2. °Milk- and icereream 26-222. 205.25 Se ee ioe ea nee som ns swe dase oe sae date Pa eee ac eee eae SS Ee aes eee oD Pees ee me ae ee 


of machines 


3. Soft drinks (not including fruit and vegetable juices) 
SasBOttled: ewe 4 wed» wy. oth ete feta RPE eed SA ee abe ee. ON Sees Lee a ee ee ee, Eee eee eee eee 


. Gandy sieonfectionery,; gummy mutsist. jac he cae ee ea Se eee ce ae ae on aes oS nee ae See eee ee 
Pwd Ot oodsa motamcluding beverages) sss s Meme Rete Oe ie ee ae ee re ee ne ae 


/ Sandwiches, salads, and other refrigerated foodsinot. listed RDOVeC!.<-cce = rece ee ee ee a ne ee ee me 


4 
5 
6 
7. Cookies, crackers, biscuits, and other nonrefrigerated foods not listed above..—___.___-_-----_------------------neneaeeen ene ene ne een ene 
8 
9 


. Other types (specify) ......- nose Set Sab See SORRE acco ence tee re eee oa eee rene t ance seen we eee ata ee a Sn a Te OO 


Automotive Dealers 


a. Kind of 
business 


3| 3-1 | Do NOT check more than one box, Check only the ONE box which best describes the business of this establishment in 1958. 
512 es Passenger car dealer (franchised) 51250 ial Auto painting shop 
52 | Passenger car dealer (nonfranchised) 51220 [J Battery and ignition service shop 
(_] Truck and truck tractor dealer 51230 C] Radiator service shop 
581 1S Gasoline service station 51240 fs Tire recapping and retreading shop 
(] Petroleum bulk plant 51210 is Top and body repair shop 
| 531 CO Dealer in new tires, batteries, and accessories 51260 (3) Auto glass shop 
937 CJ Dealer in used tires, batteries, and accessories 51270 CJ Brake service shop 
| 551 a) Motorcycle, aircraft, and boat dealer 51280 C] Wheel, axle, spring service shop 
552 (_] Household trailer dealer 51100 CL] General auto repair shop 
985 CJ LP gas dealer §2221 aj Car wash 
986 (] Fuel oil dealer (_] Other kind of business (Specify) ED bet 
261 CJ Farm equipment dealer 


b. Percent of 
total 
receipts 


1. Approximately what percent of the total receipts of this establishment was accounted for by sales of merchandise or type of service 
namedsinuthe: KindeofsbUsiness. title CNeECKe) Imp VGA Na DONC oe meses ee cece eee a eee re a ee 


—_—% 


If entry is less than 50%, complete section d below. 


c. Franchise 
and 
facilities 


. Does this establishment have a franchise for the sale of new imported passenger cars? 


. Is this establishment a petroleum bulk plant with above ground storage tanks having a capacity of 10,000 gallons or more?._______ 


. How many gasoline pumps are operated for sale of gasoline to customers?_......-....-..--.----.-.------------------------ Number. 


. Number of rental units (rooms or cabins) operated by you at this location on December 31, 1958 Number___ 
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b. Sales of 
specified 
lines 


Apparel, Accessory Stores 


Approximately what percent of the total receipts of this establishment in 1958 was accounted for by each of the following merchandise lines? (The 
total of the entries in this section must account for 80% or more of total receipts.) 


! b. Sales of 
specialty 
lines 


b. Sales of 
Specified 
Lines 


Approximate percent 
Lines of merchandise of total receipts 
te Viens DO VamOVCLCOALSS LOPCOALe SILLS: eee eee ee eee eee ee eee ee eee ee ene RS SI eet % ie 
25) Men’ssboys~furoishings footwear and apparel not included on lines14 2 22) ee Sees ee eit ee ee eo ace ne ce eee es ee i % [2-3 
Sue WUOMONIS We RITISMCOALS | SUIUS; AGTESSCS: see eae ee ee he ee et Sil REIS ET aie a Ee ee Be ens VRE Sh he BE Ae. ee ! q | 3-4 
4. Women’s, girls’ accessories, footwear and apparel not included in line 3__-.--.--.-.-------------------e-----0-en 2-22 = =e oe eee een ee nee Na % 3-5 
5. Other important merchandise lines (Specify) % 13-6 
Yes No ine 
6. Did sales of used or s2condhand merchandis2 account for more than half of total receipts?_____..-..-.--_--.-----------------------.---- [ya] 1 aa 2 |38 
Yes No 


7. Did sales of garments made to customers order account for more than half of total rec-ipts?__..........--..----.--..-__-_-_______-...__...- 


Did sales of merchandise specified on any one of the lines 1 through 5 listed immediately Yes No am 
below account for more than half of the total receipts of this establishment in 1958?__._......-..-..-.----_--.---------------- [eal 1 [al 2 | 3-2 


If ‘“Yes,’”’ check the one box which accounted for more than half of the total receipts: 
Ne [al Children’s, infants’ clothing, furnishings, accessories 4, (a Women’s hosiery 
2: (i Women’s hats, hat frames, trimmings 5. ca} Furs and fur apparel 
3. C] Women’s corsets, girdles, brassieres, negligees, underwear 


Enter the approximate percent of the total receipts ot this establishment in 1958 accounted for by each of the following merchandise lines. 


= 


Merchandise lines Approx bi mel Moe: of 


1. Men’s and boy’s footwear 


. Womens and girl’s footwear 


b. Sales of 
specified 
lines 


b. Customer 
service 
facilities 


c. Pharmacists 
and 
prescriptions 


d. Sales of 
specified 
merchandise 
lines 


. Were prescriptions filled in 1958 in this establishment?__.__............_.-.-.-2--2.-.2-.2....- 


. Children’s and infant's footwear 


Furniture, Home Fumishings, Equipment Stores 


Yes No 
. Were the sales of any ONE of the lines (1) through (10) below more than half of the total receipts of this establishment in 19587... O 1 fey 2 | 3-2 
If ‘Yes’ check the box which accounted for more than half of your total receipts: ; 


(1) CJ Furniture (including mattresses, springs, sleep equipment as furniture) (6) CO Pictures, frames, and mirrors 3-3 
(2) CJ Floor coverings (soft surface and hard surface) (7) oO Household appliances 

(8) C Draperies, curtains, and upholstery (8) 3 Radios, record players, television sets and parts 

(4) ey China, glassware, crockery, and kitchenware (9) OC Pianos, organs, other musical instruments 

(5) el Shades, venetian blinds, awnings (10) C) Phonograph records 


. Approximately what percent of your total receipts was from sales of the merchandise line checked in Item 13b1? 


. If you checked ‘‘No” in Item 13b1: 


(a) Did sales of furniture, radio, and TV sets, and household appliances account for more than half of the total receipts of 
this establishment in 1958? 


(b) If “Yes” check the one line which accounted for the largest part of 1958 total receipts: 
Furniture 


. Enter the number of pharmacists working in this establishment during the one wee 
or family members who are registered pharmacists.) 


a. Number of pharmacists working full workweek 


b. Number of pharmacists working part workweek 


. Enter total number of prescriptions filled in 1958 in this establishment (include’ new, refill, and narcotic prescriptions) -...............- 


. Approximately what percent of the total sales of this establishment in 1958 was accounted for by sales of prescriptions?___.___.__...-- 


iversity of Alberta Library 


S22 wii 
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Eating and Drinking Places 


b. Sales of | Approximately what percent of the total receipts of this establishment in 1958 was accounted for by each of the following: 
specified A FOOd fOr Cons tmp OI ONNtheSe Pre rlSCS aoe ee ocx eee mi ee alee cea eee 
§ Roodfor consumption: off, these prem Ses ee. scene ete hea a ee accel Sa eee are te ene 


b 
ci Alcoholic heveragessfor consumption on’ these premises.22.- cee. 2 te she eae oe re De 
d 


hm Packaged beer, wine, liquor for consimption off, theseipremisess:..=-ces=ne= sens eee eae eee ne cee ee ee 


. Customer 


facilities . Was this establishment operated on the premises of, and under contract with, a company or 
and governmental organization to sell meals and refreshments to its employees? 
service 


. Are any rooms or,cabins for rental to transient guests, operated as part of this business, 
at this location? £ 


TfsVYesv——a, How many units? .- soto. = 502 cee acac ee cenneeceneacete eo ne sac cone olen neo nee cto eee oe ee pee etek ee (Niger) 
b, About what percent of the total receipts of this establishment in 1958 was from rental of these units? --___-...-___..___- % 
. Type of service and facility.—Indicate by checking ‘‘Yes”’ or ‘‘No’’ on each of the following lines whether or 
not you provide the type of services described. No 
a. Service at tables or booths 
b. Service at counter or fountain 
c. Service at alcoholic beverage bar 
d. Cafeteria service (self-service) 
e. Drive-in curb service (service to customers at vehicles) 


(Number) 3-10* 


Other Retail Stores 


a. Kind of | 3 |3-1| (Do NOT check more than one box. CHECK only the ONE box which best describes the business of this establishment in 1958.) 
business 

971 ie Jewelry store 094 OX Artists’ supply store 965 GJ Farm supply store, not elsewhere specified. 
998 C) Optical goods store 964 L] Garden supply store 
996 C] Camera, photographic supply store Books and Stationery 992 (a Florist 
997 L] Gift, novelty and souvenir store 942 (eal Book store C) Nursery 
995 LJ Luggage and leather goods store 942 ( Book store, school and college 
og2 L] Religious goods store 937 LJ Books, secondhand, rare books Fuel, Ice Dealers 
937 i] Pawn shop and manuscript store 982 OC Fuel dealer (coal and wood) 
389 C] Merchandise vending machine operator 943 C] Stationery, greeting card store 986 OC Fuel oil dealer 

Liquor and Tobacco 994 L] News dealer and newsstand 985 L] L. P. gas dealer 
921 is] Liquor store 991 CJ Typewriter store 988 i Ice dealer 
993 CL) Cigar store, cigar stand 

Sporting Goods and Hobbies Secondhand Stores (] Other kind of business (Specify) 
953 LJ Bicycle shop 932 L) Antique store 
952 (3) Sporting goods store 937 O Secondhand store, except books 
o91 LJ Hobby, toy and game shop Farm and Garden 
093 CJ Pet shop 261 fe Farm equipment, implements and 
094 _] Collectors’ items and supply store machinery dealer 

(Philatelists, numismatists, etc.) 962 C) Hay, grain, and feed store 
b. Merchandise | }, About what percent of the total receipts of this establishment in 1958 was from the sales of the merchandise named in the 
lines kindlof, business titles checked in: 13a above? <.22 2). = tees eee eee eae ee ce ee OU % [3-2 

2. (Answer the following question only if you have checked one of the FARM AND GARDEN kinds of business in 13a.) 
About what percent of the total sales of this establishment in 1958 was from sales of feeds (animal and poultry) mixed in 
bhis establishment Cee =. 2-o2sc Soc Ok et Re se i ere ace ee cs Bears Sah % 3-34 


Establishments which were not classified in any group at the time of mailing, or received report 
forms which did not apply to them, were asked general questions regarding their operations, 


The replies to these general questions were used in assigning a kind-of-business classification, 
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